COMPARISONS OF AVERAGE AUDIENCE ESTIMATES — SELECTED PROGRAM TYPES 


SECOND REPORT FOR AUGUST, 1986 


Suspense & 
General Г] Situation 
Drama Dome) Comedy Adventure 
HOUSEHOLDS % AVG. AUD. 10.3 12.8 14.4 12.2 
NO. OF PROGRAMS t 6 13 20 
EVENING MONDAY-FRIDAY 
6:00-7:00PM 11:30-1:00АМ 
Informai Ü Tera 
:301 
Once-a-Week — Multi-weekiy 1:00AM(4) үс: 
HOUSEHOLDS % AVG. AUD. 6.3 9.5 4.4 6.5 
КО. OF PROGRAMSI 6 3 7 13 


(1) SEE INTRODUCTION FOR INDIVIDUAL TYPES-IN ABOVE ( 
GROUPING. 
(2) INCLUDES 8:30-9:30PM AND 8:30-10:00PM PROGRAMS. CARRYING THIS FOOTNOTE. 


NATIONAL TV NIELSEN RATINGS RANKING — TOP PROGRAMS(t) 


3) WEIGHTED BY DURATION AND FREQUENCY AND LIMITED 
TO REGULARLY SCHEDULED PROGRAMS, EXCEPT FOR TYPES 


EVENING 7:00-11:00 PM 


FOR 


(4) IMCLIDER OVERRUNG EXTENDING DEXOND rosas 


IFR INSUFFICIENT NUMBER OF PROGRAMS IN TYPE 
REPORTING. 


РЕ M 5- M sS- 1%- АИ 7:00-11:00 РМ 
Variety "er 30 Mia. 60 Min. «0и ноу Regular  Spocial(3) Totai3) 
11.2 14.4 11.7 11.4 12. 
IFR 9 21 27 26 E E Ha u$ 
WEEKDAY DAYTIME 7:00AM-4:30PM WEEKEND DAYTIME 
No 7:90- 10:00AM- 1:00- N — — s 
Portic.(1) — 10:30AM IMPM «м NPM Pe Regular Spedak3)  Totak3) 
4.8 st 4.5 6.7 5.8 3.9 
io 6 15 11 26 36 E ^$ 519 


1 PROGRAMS ARE RATED ІМ TERMS OF TOTAL 
DURATION, UNDER FIVE-MINUTE PROGRAMS 
- зро a 


BASED ON NIELSEN ESTIMATES FOR TWO WEEKS ENDING AUGUST 24, 1986 
NIELSEN AVERAGE AUDIENCE 


AUDIENCES. 
RANK PROGRAM % 0.3. NO. (000) 
1 BILL COSBY SHOW 24.3 20,870 
2 FAMILY TIES 2 23.1 19,840 
3 HUMAN ANIMAL 1(S) 20.8 17,870 
4 CHEERS 20.6 17,700 
5 NIGHT COURT 19.4 16,660 
6 MURDER, SHE WROTE 18.1 15,550 
7 CBS SUNDAY NIGHT MOVIE 17.9 15,380 
8 CIRCUS OF THE STARS(S) 17.7 15,200 
9  MOONLIGHTING 16.8 14,430 
10 GOLDEN GIRLS 16.2 13,920 


3 @) TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS АЗЕ UNDER-FIVE-MINUTE PROGRAMS. 


AUDIENCES 

PROGRAM * 0.8. но. (090) 
NEMWHAR 16.2 13,920 
КОЧ PAINS# 15.9 13,660 
WEBSTER SPECIAL(S) 15.9 13,660 
WHO'S THE BOSS? 15.8 13,570 
HUMAN ANIMAL 2(5) 15.6 13,400 
HUMAN ANIMAL 4(S) 15.4 13,230 
MIAMI VICE 15.4 13,230 
RENT UNES. 

AY NIGHT MOVIES . , 

G0 MINUTES 15.2 13,060 


FOR EXPLANATION OF SYMBOLS, ЗЕЕ PAQE А. 


num 


А TEAM 41 A 10.0 18 
2 859 || ALL 15 FORGIVEN(S] 
1 nur б.41Р 60 NBC A B 14.6 23 1254 || 2 SAT. 9.309 30 NBC CS 
A TEAM A 10.6 23  911]||AMAZING STOR 
Р IES 7 
v Press K 50 NBC А M B 10.8 23 91|| 2 MON. 8.302 30 NBC GD 
к ваго. < A 10.6 19 911 || АМЕІСАМ PORTRAIT 11 
À K N B 13.5 22 1160 lm TH B.58P 108500 
ABC MONDAY NIGHT BASEBALL 7 T Qu X 
1 MON.  8.00P 205 ABC SE 8 92 iy 10| 2 m вр 
AQ DN. ag 8: 00P 203 : BENSON 25 
вс  ENSBRIEF -MON -— A  T.l 15 elo|| 2 SAT.  8.30P 30 ABC CS 
IN Eod B 11.6 BILL COSBY SHOW 45 
à А THU. в.00Р 30 NBC CS 


ABC NEWSBRIEF -TUE 


44 
lpU. 10.1 1 ABC N 


2 TUE. 9.58P 
ABC NEMSBRIEF -WED 


44 
1 WED. 9.57р 2 ABC N 
1 


2 WED. 9.58P 
ABC NEMWSBRIEF - THU 


44 
THU. 9.58P 1 ABC N 


— —— 


PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


w ША WW bun мет YR; 


ТЖ А PROSpAM [woustHoLD AuplENCES | 
«09 | PROGRAM | HOUSEHOLD AUDIENCES 


AVG. ' 
AUD. SHARE AUB. 
%  — % (0,000) 


PROGRAM NAME 
WK 


WK 1 WK 2 WK 1 WK 2 


eN VOYAGE, CHARLIE BROWN(S) 
1 WED. 8.00P 90 CBS EA 
CAGNEY & LACEY 35 
MON. 10.00Р 60 CBS OP 


CBS EVENING NEWS-RATHER 224 
M-F 6.30P_ 30 CBS N 
CBS EVENING NEWS-SUNDAY 33 
SUN. 6.00P 30 CBS N 


=> o» 


mom» 


ABC NEWSBRIEF -SAT. 44|166 171 89 88 |A 8.7 
SAT. 9.58P 1 ABC N B 9.4 17 807 FRI. 9.00P 120 CBS FF 
CBS NENS SP:ATLANTIC CITY(S) 
ABC NEMSBRIEF -SUN. 44|180 180 91 91 |A 12.0 21 1031 1 WED. 10.00P 60 CBS N 
1 SUN. 10.03P 1 ABC N B 14.0 22 1203 
2 SUN. 9.50P 1 CBS SAT. NEWS-SCHIEFFER 37 
ABC SATURDAY NIGHT MOVIE 10|185 190 296 95 |A 9.8 20 842 SAT. 6.30P 30 CBS N 
1 SAT. 8.00P 120 ABC FF B 8.3 17 713 | | СВ5 SATURDAY NIGHT MOVIE 9 
2 ЅАТ. 9.00Р 120 1 ЅАТ. B.30P 150 CBS FF 
ABC SPORTS UPDATE-SAT 42|179 177 91 90 jA 7.9 16 679 || CBS SUNDAY NIGHT MOVIE 23 
1 SAT. 9.08P 1 ABC SN B T.6 14 653 2 SUN. 9.00P 120 CBS FF 
2 SAT. 8.58P 1 CHEERS 42 
ABC SPORTS UPDATE-SUN 44|193 192 94 96 |A 11.5 20 488 1 THU. 9.30P 30 NBC CS 
- 1 SUN. 9.28P 1 ABC SN B 12.5 20 1074 2 THU. 9.00P 30 
LUN diis CIRCUS OF THE STARS(S) 
ABC SUNDAY NIGHT MOVIE 34|196 196 96 95 |A 13.1 24 1125 1 SUN. 9.00P 120 CBS GV 
l SUN. 9.00P 153 ABC FF B 14.8 24 1271 || CRAZY LIKE А FOX 2. 
2 SUN. 9.00Р 150 THU. 9.00P 60 CBS PD 
ABC WORLD NEWS TONIGHT 220| 204 205 98 99 |A 9.2 20 790 
I Ў 6 | | DALTONS-CODE OF VENGENCE 3 
M-F 6.30P 30 ABC N B 10.9 21 93 SUN. 8.00P 60 NBC SM 
ABC ИМАГО NEWS TONIGHT-SAT 32 | 193 19? 96 96 |А 5.7 14  490||DIFFRENT STROKES 8 
SAT. 6.30P 30 ABC N B e n ta 2 SAT. 8.00P 30 ABC CS 
ABC RD NEWS TONIGHT-SUN 39 | 162 154 85 84 |A s 
à 601 || DISNEY SUNDAY MOVIE 24 
SUN. 6.30P 30 ABC N B 7.0 14 SUN. 7.00P 120 ABC FF 
AS. APPLE(S) 170 89 |A 6.5 14 55ё | | DYNASTY II: COLBYS 32 
ç B.00P 60 CBS PD THU. 9.00P 60 ABC GD 


KEY: A= CURRENT REPORT B=SEASON AVERAGE 


17 747 || CBS FRIDAY NIGHT MOVIES 12 
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2ND m. 1986 REPORT 
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FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


PROGRAM NAMI 


ү олу ЧМ our мт RR 


EVENING CONT 


б | ОН 


WK 1 WK 2 WK 1 


WK 2 


PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


2ND AUG. 1986 REPORT 


HOUSEHOLD AUDIENCES 


PROGRAM NAME 


WK 
# DAY 


EQUAL IZER 14 | 204 204 99 98 
ШИЛ 10.41Р 60 CBS PD 8 
RA a ° 10.00P 60 
CTS OF LIFE 9 | 183 202 88 9 
SAT. 8.00Р 30 NBC CS d 8 
FAMILY TIES 43|211 212 99 9 
1 THU.  8.30P 60 NBC CS а 8 
2 THU. 8.30P 30 
GIMME А BREAK 8 | 195 
1 WED. 9.00Р 30 NBC CS i 8 
GOLDEN GIRLS 44 200 
ERE pie P 30 NBC CS е В 
34 206 
2 TUE. 8.30P 30 ABC CS 99 A 
HIGHWAY TO HEAVEN 40 | 209 97 
1 МЕО. 8.00Р 60 NBC GD 8 
HILL STREET BLUES 39 211 99 |A 
? THU.  10.00P 60 NBC OP B 
HOTEL 35 |204 204 99 98 |A 
WED. 10.00Р 60 ABC GD B 
HUMAN АММА! 1(S) 207 99 À 
1 MON.  10.00P 60 NBC DO 
HUMAN ANIMAL 2(S) 204 99 
1 TUE. 10.41Р 60 NBC DO 
НОМАМ ANIMAL XS) 207 99 
1 WED. 10.00Р 60 NBC DO 
HUMAN ANIMAL 4(S) 205 99 
1 THU. 10.00Р 60 NBC DO 
HUMAN ANIMAL 5(S) 204 98 A 
1 FRI.  10.00P 60 NBC DO 
HUNTER 19 | 200 99 A 
1 TUE. 9.41Р 60 NBC OP B 
HUNTER 1 196 = а 
2 SAT. 10.00P 60 NBC OP B 
KATE & ALLIE 39|207 194 299 99 |A 
MON. _ 9.00P 30 CBS CS B 
LOVE BOAT SPECIAL(S) 189 96 A 
1 SAT.  10.00P 60 ABC CS 
MACG 205 196 99 96 |А 
MED. 9.00Р 60 ABC A B 
MAGNUM, P.L 9|204 203 99 98 |A 
1 TUE. 9.41Р 60 CBS PD B 
2 TUE. 9.00Р 60 


KEY: A= CURRENT REPORT Ü. 3EASON AVERAGE 


‚кө 
кю 


ov 


& 
° owon ooh» No і. umo NO 


F кылуы = 
тюш ошоо ov QOO 


m 
№ 


16.7 29 
20.8 37 
15.6 31 
15.1 28 
15.4 28 
13.8 27 
13.6 24 
13.2 22 
10.6 21 
10.6 21 
15.3. 26 
18.5 28 
9.6 18 
14.8 26 
13.4 23 
11.4 20 
11.3 20 


1435 
1787 


1340 
1297 


1323 
1185 


1168 
1134 
911 
911 


1314 
1589 
825 


1271 
1151 
979 
971 


MAJOR LEAGUE РВЕ GAME-WED(S) 
2 WED. 8.00P 14 NBC SC 
MAJOR LEAGUE BASEBALL -МЕ0(5) 
2 WED. 8.14P 200 NBC SE 


MELBA SPL(S) 
l SAT. 8.00P 

MIAMI VICE 

FRI. 


MR. SUNSHINE 
1 WED. 


30 CBS CS 


38 
8.00P 60 CBS SM 
NBC MONDAY NIGHT MOVIES 38 
1 MON. 8.00P 120 NBC FF 


2 MON. 9.00Р 120 
NBC NENS DIGEST-M-F 40 
1 MON.  9.14P 1 NBC N 
1 TUE.  9.39P 1 
lW&F 8.58P 1 
1 THU. 9.280 1 
2 MON. 8.200 1 
2 TU.  9.1P 1 
2 МЕО. —8.12P 1 
2TH& F В.58Р 1 
NBC NEWS DIGEST-2-M-F 105 
1 TUE.  10.39P 1 NBC N 
1 THU.  9.58P 1 
2 MON.  9.59P 1 
2 FRI. —9.58P 1 
NBC NEHS DIGEST-SAT 44 
SAT. _ 8.58P 1 NBC N 
NBC NEHS DIGEST-SUN 44 
SUN. 8.58Р 1 NBC N 
NBC NEHS DIGEST-2-SUN. 23 
2 SUN.  10.08P 1 NBC N 
NBC NIGHTLY NEHS-SAT. 35 
SAT.  6.30P 30 NBC N 
NBC NIGHTLY NEWS-SUN 31 
SUN. 6.30Р 30 NBC N 
NBC NIGHTLY NEWS 218 
M-F 6.30P 30 NBC N 
NBC SUNDAY NIGHT MOVIE 41 


CONT'D 


10 
60 NBC OP 


2 
30 ABC CS 
40 
60 ABC PD 
60 


165 


154 
159 


173 


161 


CROGRAM | woustwouo aubuwcrs 


A 9.8 20 842 
A 9.6 18 825 
A 5.2 12 447 
A 15.4 30 1323 
B 14.7 29 1263 
A 9.5 18 816 
B 10.0 19 859 
A 16.8 29 1443 
B 17.5 27 1503 
A 18.1 34 1555 
B 22.0 35 1890 
A 15.3 27 1314 
B 16.9 26 1452 
10.9 20 936 
9.9 19 850 
85 84 |A 11.4 20 979 
B 11.3 18 971 
тт 78 |A 8.9 19 765 
В 12.7 23 1091 
во во [А 8.2 15 704 
B 10.2 16 876 
вт |A 8.4 15 722 
B 11.9 19 1022 
94 94 |A 67 17 576 
B 86 18 739 
өг 92 |A 7.2 17 618 
B 7.5 16 644 
98 97 |A 9.7 21 833 
B 114 22 979 
эт 98 |A 10.8 19 928 


FOR EXPLANATION OF SYIEBOLS, SEE PAGE А. 


ч PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


NO. OF 
PROQRAM NAME sas STATIONS | COVERAGE 


wk START 
* DAY TIME DUR NET FER WK 1 WK 2 WK 1 WK 2 


EVENING CONT'D 
NBG BUNDAY NIGHT -CONT'D 


1 SUN. 9.00P 120 NBC FF 
2 SUN 9.00P 145 
NEWHART 37 
MON. 9.30P 30 CBS CS 
NEWSBRE AK -M-F 223 
1 MWTH 9.58P 1 CBS N 
1TUE. 10.39Р 1 
1 FRI. 9.55P 1 
2 MTUTH 9.58P 1 
2W&F 9.55P 1 
NEWSBREAK-SAT. 45 
1 SAT. 10.09Р 2 CBS N 
2 SAT. 10.53Р 1 
NEWSBREAK-SUN. 45 
1 SUN. 10.08P 1 CBS N 
2 SUN. 9.58P 


NFL PRE SEASON ЕТЕ) 
2 FRI. 8.00P 216 ABC SE 


NFL PRE-SEASON FTBL(S) 


1 FRI. 8.00P 184 ABC SE 
NFL PRE-SEASON FOOTBALL(S) 199 99 |A 
2 SAT. 9.00P 200 CBS SE 
NFL PRE SEASON FTBL-NBC(S) 206 93 A 
1 SAT. 9.00P 210 NBC SE 
NIGHT COURT 36 203 97 |А 
2 THU. 9.30P 30 NBC CS B 
1986 T 202 99 |A 
2 TUE. —10.00P 60 NBC DN B 
PERFECT STRANGERS 3 | 204 202 99 96 |A 
WED. 8.00P 30 ABC CS B 
PRICE IS RIGHT 2|197 201 97 96 |A 
THU. 8.00P 60 CBS AP B 
PUNKY BREWSTER 11 | 191 191 96 96 |А 
SUN. T.30P 30 NBC CS B 
RIPLEY'S BELIEVE IT-NOT 24|185 181 95 95 |A 
THU. 8.00P 60 ABC U B 
RITA(S) 206 99 A 
1 WED. 9.30P 30 CBS CS 
RIPTIDE SPL(S) 191 88 |A 
2 FRI. 10.00P 60 NBC PD 
SCARECROW & MRS. KING 39 | 197 196 98 99 |А 
MON. 8.00P 60 CBS GD B 
SILVER SPOONS 15|188 191 94 96 |A 
SUN. 7.00P 30 NBC CS B 


9 KEY: A-- CURRENT REPORT В = ЗЕАЅОМ AVERAGE 


m 
оюк 
оь 
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huo ошооо os 


PROGRAM | HOUSEHOLD AUDIENCES 


AVG. AVG. 
AUD. SHARE AUD. 
% % (0,000) 


PROGRAM NAME 


WK 
# DAY 


SIMON & SIMON 
1 TUE. 


2 TUE. 8.00P 60 


START 
TIME оик мет икт WK 2 |WK 1 WK 2 


10 
8.41P 60 CBS PD 


2ND AUG. 1986 REPORT 


NO. OF | PRO 
STATIONS COVERAGE 


201 204 


97 97 


60 MINUTES 46|208 2 
wo ERES T I m ui Hi 
208 
2 MED. В.00Р 180 CBS FF 4 
SPENSER: FOR HIRE 33 
1 TUE.  10.12P 60 ABC PD 208 е 213 
HW | 
-SAT 45 
1 SAT. В.28Р 1 CBS SN ie 3 9s 
2 SAT.  8,58P 1 . 
SPORTSBREAK-SUN 45 1 
SUN.  8.58P 1 CBS SN i dE 
TRAPPER JOHN, M.D. 2 203 А ӨЗ 
THU. ^ 10.00P 60 CBS GD 2 LE 
20/20 al 
THU. 10.00P 60 ABC DN p E pa 
TUESDAY MOVIE OF THE WEEK 1 199 { 
А 105 
2 TUE. 8.00Р 120 NBC FF B 10.5 
TWILIGHT ZONE ә | 1әв 204 әт 99 |А 7.9 
FRI. ^ 8.00P 60 CBS SF B 8.0 
227 в| 181 198 86 95 |A 111 
SAT.  8.30P 30 NBC CS B 117 
VALERIE 7 201 98 |A 13.0 
2 MON.  8.00P 30 NBC CS B 13:0 
WEBSTER SPECIÁL(S) 200 96 |А 15:9 
2 WED. 8.30Р 30 АВС CS 
WHO'S THE BOSS? a2 | 209 206 99 99 |А 15.8 
1 TUE. — 8.42P 30 ABC CS B 19.8 
2 TUE. 8.00Р 30 
YOU AGAIN ? в | 196 97 A 14.1 
1 МЕО. 9.30 30 NBC CS В 13:9 
ATE FRINGE 
ABC NEHSANIGHTLINE 187| 199 202 98 98 |A 5.4 
1 TUE. 11.43Р 17 ABC N B 59 
I W & TH 11.30Р 31 
1 FRI. 11.44Р 16 
2 туеїн 11.30P 31 
2 WED.  11.30P 30 
ABC NEHSANIGHTLINE-MONB) 202 әв |А 3.0 
2 MON. 12.08А 30 АВС N 
ABC NEWS:NIGHTLINE-MO (B) 199 98 A 3.4 


1 MON.  11.43P 30 ABC N 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


11 
11 


HOUSEHOLD AUDIENCES 


AVG. 
. SHARE AUD. 
% (0000) 


679 


1005 
1117 


1117 
1366 


1357 
1701 


1211 
1194 


464 
507 


258 
292 


PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND AUG. 1986 REPORT 


HOUSEHOLD AUDIENCES 


NO. OF | PROGRAM T 
PROQNAM NAMI STATIONS | COVERAGE HOUSEHOLD AUDIENCES 


NO. OF | PROGRAM 
PROGRAM NAME STATIONS | COVERAGE 


M on МЇ our МЕТ TYPÉWK 1 WK 2 WK 1 WK 2 


START 
# DAY “TIME DUR мет ик WK 2|WK 1 WK 2 
LATE FRINGE CONTO 


AUG. МАМОНТ МЕ - TU(B) 
] TUF, — 12.00M 13 ABC N 
АВО NEWISNIGHTLINE FRI(B) 
1 FRI,  12.00M 15 ABC N 


АВО NEHS:NIGHTL INE -FR(B) 
? FRI. 12.20А 30 ABC N 


1 TUE. 1.41A 30 
2 ММ ТН  1.00A 30 
2 MED. 1.36A 30 
FRIDAY NIGHT VIDEOS 44 
FRI. 12.30А 90 NBC PC 


G MICHAELS SPORTS MACHINE 46 | 76 


1 SUN.  11.30P 15 NBC SC . 6 146 
ABC WEEKEND REPORT -SAT. 43 . 2 SUN.  11.55P 15 
SAT. 11.30Р 15 АВС N LIFESTYLES-RICH-MON-12(B) << 
ABC WEEKEND T-SUN. 1 MON.  12.13A 30 ABC CC 
1 SUN. 12.09А 15 ABC N LIFESTYLES-RICH & FAM-12M 21 A 1.2 4 103 
2 SUN. 12.15А 15 1 TUE. 12.13А 30 ABC CC B 1.3 5 112 
CBS LATE NIGHT I 


1 WED.  12.01A 30 
І THU. 12.01А 29 
lFRI. 12.15А 30 
2 TU&RTH 12.01А 30 
2 WED. — 12.00M 30 


216 
1 MTHF  11.30P 66 CBS FF 
1 TUE. 12.14А 67 
1 WED. 11.30Р 67 
2M& ТН 11.30P 66 


2 TU& М 11.30Р 67 SATURDAY NIGHT 33 
2 FRI. 11.30Р 68 1 SAT. 1.00A 78 NBC GV 
CBS LATE NIGHT ЇЇ 216 E 2: пэж m9 

1M&F 12.364 43 CBS FF TONIGHT SHOW 216 


5.1 20 438 
B 6.9 21 593 


A 6.4 21 550 


1 МАТНҒ 11.30P 60 NBC GV B 7.1 23 60 
І ТОЕ, 1-24 48 1 TUE. 12.1А 60 
І MED. 12.37А 47 11.30P 60 
2 MTUTHF 11. 
1 THU. 12.364 50 2 WED. 12.06А 60 
2 MON. 12.36А 50 "SS A аы 
1 12:37A 49 
5 MD. 1237A 50 ABC DAYTIME NEWSBRIEF-M-F 219 | 203 204 эт 99 |^ 7.3 26 679 
2 THU.  12.36A 48 M-F 2.58P 1 ABC N : 
| 12.38А 47 
c8s NEWS NIGHTHATCH-1 216| 54 53 49 SO |^  ,.8 9 69| ABC WORLDINEWS-MORN-615A 219|126 126 ві ві |^ 15 21 128 
1 MWTHSU 2.00A 30 CBS N B 11 12 94 M-F 6.15A 15 ABC N LT É 186 
2 M-THSU 2.00A 30 ABC WORLD MES-MORN-GASA 219 179 179 95 95 E WW. 
I M-F 6.4 * 
15 94 
CBS NEWS NIGHTWATCH-2 222| та 75 67 67 |А 1.1 "y. SS, (esl 
1 MWTHSU 2.304 30 CBS N B 1з 17 Najat „МҮ CHILDREN 238| 210 210 99 99 |^ T.I 25 681 
І tien 2.304. 30 AMERICAN TREASURY 90 А8С Dios | ios 198 эз өз |А 5.2 17 аат 
cós NENS NIGHIMATCH-3 204 эз 92 вз вз јл 10 21 86 МАЕ 3.58 Р 1 CBS DO в 5.6 17 481 
M-THSU 3.00А 180 CBS N B N : 212|206 206 99 99 |A 5.5 18 472 
Y NEHS-OSGOOD as|123 122 ва ва |a 4.4 :1 эте || АМТНЕЯ WORD o, 6o NBC DD B 5.3 18 455 
OS UN МР оор 15 CBS N B 49 10 4?l||As THE WORLD TURNS 221|205 205 99 99 |A 7.4 24 636 
DAVID LETTERMAN 1 175 203 204 99 99 |^ 40 20 344 M-F  1.30P 60 CBS 00 B 68 23 584 
1 MATH 12.304 30 NBC GV B . о | 196 196 94 94 |A 5.3 18 455 
l Ur ql 20 CAPITOL зор зо CBS DD. B 5.2 18 447 
$ MED. 1А 30 CBS EARLY MORNING NES. 223/142 142 91 91 |А 11 16 94 
° š M-F 6.30A 30 CBS N . 
21 266 
DAVID LETTERMAN Il 175 | 203 204 99 99 |А 3.1 aila 29 ga 19 
1 МАТН — 1.00A 30 NBC GV B 31 20 266 CBS MORNING NEWS 1 са gea | 201 201 99 | г mM 


ATION OF SYMBOLS, SEE PAGE A. 
11 REY: As CURRENT REPORT P SEASON AVERAGE FOR EXPLARATION 


PROQRAM NAMI 


WIKDAY DAYTIME сото 
Chh MORNING NEWS 2 
M 0.30А 30 CBS 


DAYS OF OUR LIVES 
"n 1.00P 

ХАЙ TALK 

Ф MF 11.30A 


FAMILY TIES M-F 
M-F 10.00A 30 NBC 
GENERAL HOSPITAL 
M-F 3.00P 60 ABC 


GOOD MORNING, AMERICA -730 
M-F 7.30А 30 ABC 
GOOD MORNING, AMERICA-830 
M-F 8.30A 30 ABC 


GUIDING LIGHT 
M-F 3.00P 60 CBS 
LIFESTYLES-RICH & FAM-M-F 


60 NBC 
30 ABC 


M-F 11.00A 30 ABC 
LOVING 
M-F 12.30P 30 ABC 
NBC NEWS AT SUNRISE 
M-F 6.30A 30 NBC 
NBC NEWS DIGEST-DAYTIME 
МИЕ 2.57P 1 NBC 
NEW CARD SHARKS 
M-F 10.30A 30 CBS 
NEW LOVE AMERICAN STYLE 
ТУЙЕ. 11.30А 30 АВС 
NEWSBREAK- 11.57 
M-F 11.57А 2 CBS 
NEWSBREAK -3.44 
1 MON. 3.42P 1 CBS 
1 TUE. 3.4]P 1 
1 WED. 3.44P 1 
1 THU. 3.46P 1 
1 FRI 3.43P 1 
2 MTUF 3.42?P 1 
2 WED. 3.43P 1 
2 THU. 3.44P 1 
ONE LIFE TO LIVE 
M-F 2.00P 60 ABC 
PGA CHAMPIONSHIP-MON(S) 
1 MON. 4.00P 114 ABC 
PRESS YOUR LUCK 
MF 4.00P 30 CBS 


13 


WW our мет 008: 


NO. OF | PROGR: 
„№, STATIONS | COVERAGE 


WK 1 WK 2IWK 1 WK 2 


224 | 201 201 99 A 
N B 
216 | 210 210 99 A 
DD B 
5 165 A 
QP B 
158 165 A 
cs B 
218 207 A 
DD B 
219 206 A 
N B 
218 h 
N B 
219 A 
DD B 
84 A 
cc B 
216 À 
DD B 
219 | 193 193 97 97 |A 
N B 
127 | 192 192 95 95 |A 
N B 
154 | 168 168 84 84 |A 
QP B 
151 | 169 82 A 
cs B 
223|181 181 86 86 |A 
N B 
214|194 195 96 96 |A 
N B 
218|207 208 99 99 |A 
DD B 
189 94 A 
SE 
153| 97 96 47 47 |A 
QP B 


KEY: A— CURRENT REPORT B=SEASON AVERAGE 


> ооо wh» vona wel ww 


ол DONN ADDS NHA 
PS MOON BNON van 


юы B ou 
оо > чә 


= шотло» лыо Huoh wb» mo 


26 
13 


PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 
m 


352 
129 
198 


404 
395 
361 
378 


189 
223 
584 
576 


490 
550 


PROGRAM NAME 


WK 


* 


START 
DAY TIME DUR NET ик 1 WK 2|WK 1 


PRICE IS RIGHT 1 221 
M-F _ 11.00A 30 CBS А 

PRICE [S RIGHT 2 

M-F 11,304 30 CBS Pad 


RYAN'S HOPE 216 
ME eapon 30 А8С 00 
SALE OF THE CENTURY 215 
M-F 10.30A 30 NBC QG 


SANTA BARBARA 211 
3.00P 60 NBC ET 


11.30A 30 NBC ©“ 


SEARCH FOR TOMORROW 215 
M-F  12.30P 30 NBC L 
SUPER PASSWORD 
M-F  12.00N 30 NBC ad^ 


TODAY SHOW-7.30AM 220 
M-F 7.30А 30 NBC N 
TODAY SHOW-8.30AM 220 
M-F 8.30А 30 NBC N 


208 208 
208 208 


177 
160 


176 
160 


moms guuo 


196 
199 


196 


PP Aauw omom 


bovo 


vrr UD»U0» 0»0» O»0» vro» 


NDNW WWAN uu 


Anno олоо 


184 
210 


93 
98 


$25,000 PYRAMID 222 
M-F 10.00A 30 CBS Tia 
WHEEL OF FORTUNE 
M-F 11.00A 30 NBC s 


YOUNG AND THE RESTLESS 220 
M-F 12.30P 60 CBS DD 


WEEKEND DAYTIME 
ABC FUN FIT-8:25AM 
SAT. 8.25A 


ABC FUN FIT-11:55AM 
SAT. 11.55A 4 ABC CN 
ABC WEEKEND SPECIALS 44 
SAT.  12.00N 30 ABC FV 


ABC WIDE WORLD-SPORTS SAT 26 
1 SAT. 4.30P 90 ABC SA 
2 SAT. 4.00P 120 

ALVIN AND THE CHIPMUNKS 45 

SAT.  11.00A 30 NBC CA 


AMERICAN BANDSTAND 45 
SAT.  12.30P 60 ABC PC 
ASTRO MINUTE-11.26AM 32 
SAT.  11.26A 3 CBS CN 

17 


BERENSTAIN BEARS 
SAT. 8.30A 30 CBS CA 


оо чор 
лу Ovos 


207 99 


о 
о 
m» vroor 


24 97 


4 ABC CN 
?3 


200 


195 
189 


96 
95 


203 99 


202 99 


Fu тшш о> Ho Oouo vo 


86 
97 


174 175 


197 


198 197 97 


w> vrv» > => Ww o» 
шю што OOo Фор Бошо wc 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


2ND AUG. 1986 REPORT 


" PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND AUG. 1986 REPORT 


тс | мо. оғ | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME PROGRAM NAME RN STATIONS | COVERAGE 
мк START : WK START 
* DAY TIME DUR NET * DAY “TIME DUR мет икт WK 2 [WK 1 WK 2 


WEEKEND DAYTIME CONTD 


BUGS BUNNY/LOONEY TUNS-1 “24 A 3.9 MR T 42 A 3.1 12 266 
SAT. Ә.00А 30 АВС CA B 42 19 361 SAT.  12.00N. 30 NBC CA B 42 15 361 
BUGS BUNNY/LOONEY TUMES-2 24 A 4.7 21 404 || МОРРЕТ BABIES & MONSTERS 46 A 3.9 19 335 
SAT.  9.30A 30 ABC CA 8 50 20 430|| | SAT.  9.00A 60 CBS СА B 56 22 481 
CBS SPORTS SATURDAY 3 A 4.1 13 352 ||N8C MAJOR LEAGUE PRE GAME 18 A 46 17 395 
2 SAT. 4.00P 120 CBS SA B 4.3 13 369 1 SAT. 2.00P 16 NBC SC B 4.6 17 395 
2 SAT. 2:00Р 18 
CBS SPORTS SAT SP.ED(S) A 32 10 275 
l SAT. _ 2.30P 90 CBS SE МВС MAJOR LEAGUE BASEBALL 18 A 7.0 23 601 
CBS SPORTS SPECIAL(S) A 3.3 1 SAT.  2.16P 183 NBC SE B 67 22 576 
2 SUN. ° 1.30P 30 CBS SC 2 SAT. — 2.18P 181 
ONE TO GROW ON-8:2BAM 46 A 2.8 24 24 
CBS SPORTS SUN SP ED(S) A 36 11 309|| SAT.  8.28A 2 NBC CN B 39 23 335 
1 SUN. ^ 3.00P 60 CBS SE 
CBS SPORTS SUNDAY SP ED(S) A 4.5 15 387 || ОМ TO GROW ON-8:58AM 46 A 39 23 335 
2 SUN.  2.00P 120 CBS SE SAT. 8.58A 2 NBC CN B 49 23 421 
ONE TO GROW ON-10:28AM — — 45 A 67 27 576 
CHARLIE BROMNESNOOPY SHOW 8 SAT. 10.284 2 NBC B 75 27 644 
SAT. 12.30Р 30 CBS СА 
DROIDS: ADVENTURES 22 ONE TO GROW ON-11:28AM A 6.3 25 541 
SAT. 11.00A 30 ABC CA SAT.  11.28A 2 NBC CN B 67 23 576 
ONE TO GROW ON-11:58AM — — 45 A 49 19 421 
DUNGEONS AND DRAGONS 42 SAT.  11.58A 2 NBC B 5.1 18 438 
эт өт [А 1.5 14 129 
SAT. 21.304 $050 | . ов os |B 41 м 52 panten ano воне. at 200 200 : B5 
WOKS 7 X А 3 86 85 |А 3. 
š 335 | | POLE POSITION 28 | 173 17 
БАТ. 10,905. SO ABG FA ЖА " 58 SAT. 12.00М 30 CBS СА B 3.3 12 283 
FACE THE NATION аз | 157 162 90 90 |А 3.5 erra sa m sm 
Mi Беде о" 30А 30 085 ССА | ios 197 ов өв A 31 20 266 wi we 11.00A 30 CBS сл З Я в 48 р s 
GUMMI BEARS х 1 1 205 99 99 |A 4. 
; 387 | | ROCK N WRESTLING 43 | 205 
SAT. — 8.30A 30 NBC CA B 45 23 K N WRESTLING, о све CA A NS dB aw 
INTERNATIONAL GOLF-SAT(S) 201 98 A aB 12 326) нест slbi sao: "isq. sas [lito АЖ Ере 
1 SAT. — 4.00P 120 CBS SE MEN ET E TO B 56 24 481 
INTERNATIONAL GOLF-SUN(S) 203 m ^ sm SMURFS IL —— 45|203 202 99 99 |A 5.7 26 490 
1 SUN.  4.00P 125 CBS SE | oae || SA за so мес CA B 68 26 584 
IN THE NEWS- 11.56AM 4219] 191 95 95 |А З. ése ав Qç [ko iT © 158 
AES EL, cae P 29 1 3| "MAT. 10.00 30 NEC CA. |. B 7.9 29 679 
IN THE NEWS- 12.56PM sim ira se вт | зэ 1 395| SAT. 10. Lulu o e wA 14 X I 
SAT.  12.56P З CBS CN . aos || C SA. еол зо мас CA B 3.0 20 258 
IT'S PUNKY BREWSTER а5 | 202 202 98 98 |A 6.9 28 ЕМЕ 
SAT. 10.30А 30 NBC СА B TO 25 G0) || SPDERMAN AND FRIENDS |. 40 | 128 129 ^ зо п 258 
KID. VIDEO К Е llaqa әо | 187 195 95 96 |А 4.3 12 369 
SAT, "П.А. Sq Mag: A І 1 SUN. 5.00 60 NBC SA в 48 13 412 
LAFF-A-LYMPICS 23|202 202 өв ə |a аг и si| 2 SUN. 4.%0Р 90 
SAT.  10.00A 30 ABC СА . 95 |А: 4.3 20 369 
LITTLES 2а | гоа 204 ә 99 |А 2:2 14 189 || омолу moanne о. 43 17a 175 95 ^ аз 3 эө 
ы юне к ы ОҢ SUPERPOWERS TEAM 23 195 96 9r |А 3.4 13 292 
MEET THE PRESS 26 | 173 177 95 96 |A 24 9 206 SAT.  11.30A 30 ABC CA в 3⁄6 13 309 
SUN. 12.30 30 NBC CC в 27 9 232 


15 XEY: Ae CURRENT REPORT Bc. SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


!* PROGRAM AUDIENCE ESTIMATES ES (ALPHABET 2ND AUG. 1986 REPORT 
| HOUSEHOLD AUDIENCES | RAM 


PROGRAM NAME PROGRAM NAME 


w DAY SE DUR NET 


WEEKEND DAYTIME CONTD 


THIS HEEK-DAVID BRINKLEY 41 
SUN. 11,30А 60 ABC N 
WALD CHMP/WOMEN'S GOLF(B) 
1 SAT. 5.00P 47 NBC SE 


WRLD ТЕЕ GOLF SA(S) 


WK START А 
* DAY TIME DUR МЕТ ТҮРЕ: 


1 SUN. 3.00P 60 NBC SE 


WORLD SERIES OF GOLF(SATXS) 
2 SAT. 2.00P 120 CBS SE 
WORLD SERIES OF GOLF(SUNXS) 
2 SUN. 4.00P 120 CBS SE 


WUZZLES 17 
SAT. 8.00A 30 CBS CA 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


17 KEY: A=CURRENT REPORT B=SEASON AVERAGE 


№. Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.MON. AUG.11, 1986 


7:00 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 
(Mouseholds (000) & %) 
SHARE OF AUDIENCE * 


TOTAL AUDIENCE í 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE ( 
(Househelds (000) & 9€) 
SHARE OF AUDIENCE % 


= x m m x 


TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE í 

(Households (090) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY '& HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE ( 
(Houssholds (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY А НВ. % 


TOTAL AUDIENCE í 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE í 

(Reuseholds (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


TOTAL AUDIENCE { 
(Households (000) & М) 


NBC TV 


ә ж m m s 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY М НА. % 


TV HOUSEHOLDS USING TV WK. 1 
See Def. 1 WK 2 


U.S. TV Households: 85,900,000 
A-3 


51.8 57.1 [58.6 [59.2 | 59.4 [60.0 Em 56.6 ЕН 
49:3 50,9 54.4 {56.0 [57.9 [58.9 |59.4 


8:00 8:15 8:30 8:45 : : : 9:45 10:00 10:15 10:30 10:45 
20,010 
23.3 
ABC NONDAY NIGHT BASEBALL ——ə—— 
LOS ANGELES VS HOUSTON 
(8:00 era 
8,070 
9.4 9.1" 9.3* 9.5* 9.6* 10.7* * 
T TOUS her ДӨ 16 * 182* is 
al 9.5 9.2 9.5 9.5 9.5 9.8 10.8 10.5 10.0 9.0 
13,400 12,800 14,170 13,740 
15.6 14.9 16.5 16.0 
—— SCARECROW & WRS. KING ——e KATE & ALLIE NEWHART — CAGHEY & LACEY —— 
(RXS0) (R) (RX(S0) (R) 
s " эй 212990 12,110 10,570 
1. 12.8 14.1 12.3  12.0* A | 
20 20 * 21 9 22 24 22 21 * E 
410. l1.4 11.8 129.39 13.3 13.7 14.4 11,9. 12.2 712.4. .12.6 
25,080 22,760 
29.2 26.5 
—— M Wec ONDAY NIGHT BOV I ES. ——— [HUMAN ANIMAL 1] 
fanny ити 
15,980 17,870 
18.6  15.4* 18.0* 20.2* 20.6^ 20.8  21.0* 2 
33 29 * 32 * 34 * 35 * 37 37 * Eon 


14.6 16.2 17.6 18.4 20.1 20.3 20.7 20.6 21.3 20.8 20.6 20.4 


19,330 
22.5 
—— s bro. MICHT BASEBALL —— —ÀMá 
T$ VS LOS ANGELES 
Ар 


8.9 8.1* 8.6“ 8.8* 8.8* 10.2* 9.7* 
16 тм II 16 * 152 18 * АТУ 
T.9 8.3 8.7 8.5 8.9 8.6 8.8 8.7 9.9 10.5 10.0 9.4 
15,200 17,090 17,870 17,610 
В 19. 20.8 20.5 
e—— SCARECRON А URS. KING === КАТЕ & ALLIE RERNART «—————СМЙЕҮ & LACEY — 
(RY 805-60) (ayso) 
11,340 15,200 15,630 13,660 
13.2 011.75 14.7* 17.7 18.2 15.9  15.8* 16.1* 
25 23 * Er * 31 31 29 28 * 30 * 
11.39 12.1 14.2 15.1 17.2 18.2 17.8 18.6 15.6 15.9 16.2 16.0 
13,400 12,460 17,350 
15.6 14.5 20.2 
VALERIE NIALING <—— NBC. BONDAY RIGHT BOVIES cr 
саха) STORIES LITTLE GLORIA. ..HAPPY AT LAST, PART A(R) 
(R) (so). 
11,170 10,390 . 10,220 
13.0 12.1 11.9  10.8* се 12.6* 12.0* 


23 
13.0 13.1 12.0 12.1 10.6 11.0 12.0 2 0 12.6 12.6 12.2 11.9 


For с °ї == Soe page А. 


EVE.MON. AUG.18, 1986 


Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.TUE. AUG.12, 1986 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 :0:15 10:30 10:45 


А-4 


TOTAL AUDIENCE Ү 20,790 14,690 
(Households (000) & %) 24.2 17.1 
WHO'S THE B088? — ВОО. ii NG ammm BPERSER: FOR HIRE — 
кте ў 
АВС TV ФУДУ? го IUE 
AVERAGE AUDIENCE í 14,600 10,140 
(Households (000) & %) 17.0 15.7" 17.2* 11.8  12.0* 11.5* 
w SHARE OF AUDIENCE. % 30 28 * 30* 22 21 * 21* 
AVQ. AUD. BY W HR. % З 15% Ж 157 16,7 910. 0E. 14:0) ил 1120 па 
TOTAL AUDIENCE 13,660 14,090 
Е — (Hovsehelds (000) & Ж) { 15.9 16.4 
a—— — SISON & SINON e — MAQNUM, Р. 1. manemo EQUAL I ZER 
E CBS TV ro КОТЫ HAE 
Кылын дшн { 9,020 9,620 
већој 7.2* 8.3* 10. 9.0* лж 11. .4* 
K SHARE OF AUDIENCE % 14 * 15 * *5 16 * E 130 Hosts 
AVG. AUD. BY М HR. % 7.2 И Б.т 18.3 181 d 62105, 12701. 10:67. 10-4 
l Тота AUDIENCE { 17,180 18,550 
(Households (000) & %) 20.0 
——— À TEAM ——— HUNTER ——— 
NBC TV tatam muros 
AVERAGE AUDIENCE ( 11,680 
(Households (000) & %) 7.6* 10.8* 13.8  11.3* 14.5* 
SHARE OF AUDIENCE * 15 * 20* 24 20 * 25 * 
AVG. AUD. BY М HR. % 1.5. 10.0.0 1127.,:10.9 U il S 19.9] 0 1520 
- 2 
TOTAL AUDIENCE 16,240 15,460 18,640 13,830 
(Households (000) & %) { 18.9 18.0 21.7 16.1 
ABC TV WHOS THE GROWING PAINS — конне —— e SPENSER: FOR HIRE — 
(A) (RXS0) 
(R) 
AVERAGE AUDIENCE 13,830 13,660 14,260 10,310 
(Households (000) & %) { 16.1 15.9 16.6 16.2* 17005 126 122% 11.8* 
SHARE OF AUDIENCE % 31 29 29 28 * 29 * 22 22 * 22 * 
W лс. AUD. BY XC HR. х 15.0 17.1 16.0 15.8 16.2 16.3 17.2 16.8 12.1 12.3 12.2 11.3 
TOTAL AUDIENCE ( 12,710 13,830 15,890 
E (households (009) & %) 14.8 16.1 18.5 
— — sim & SIMON ——_—— —— ws, P.I. —s EQUALIZER ———— 
E CBS TV (RX S0) (RXSD) а) 
AVERAGE AUDIENCE ( 8,850 10,570 11,420 
K (Households (000) & %) 10.3  9.7* 10.9* 12.3 11.4* 13:2*| 213.30 (130% 13.7% 
SHARE OF AUDIENCE % 19 19 * 20* 21 20 * 22 * 24 23 * 26 * 
AVG. AUD. BY % HR. % 9/49 10:1. 10,6 11.1 Bo. | 2.0. 131 19:9 | 12:6: 13.4 14.0 [13:4 
2 "TOTAL AUDIENCE 16,490 14,950 
(Households (000) & %) ( 19.2 17.4 
—£ NI — ë TUESDAY MOVIE OF THE WEEK ——+—+— —  — 1386 ——ə—ƏÀ— 
N BC TV LITTLE GLORIA. ..HAPPY AT LAST, PART XR) 
(50) 
AVERAGE AUDIENCE 9,020 9,790 
(Households (000) & %) 10.5 В.7* 10.2* 11.6* inre Clg 76 11.2* 
SHARE OF AUDIENCE % 9, A * 18 * 20 * 20* 21 21 * 21 * 
АУС. AUD. BY М HR. % ice) Mre 11:89) атт. Piren 12324 10.6 


57.7 58.3 54.0 а > 
59.0 56.7 54.6 
For explanation of symbols, See page A. 


EVE.TUE. AUG.19, 1986 


TV HOUSEHOLDS USING TV WK. 1 
See Def. 1 WK. 2 


U.S. TV Househokis: 85,900,000 


45.9 49.4 | 50.9 
47.7 53.8 | 54.8 


А-5 


M Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.WED. АЏб.13, 1986 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE ( 11,000 9,110 15,550 13,400 
(Households (000) & %) 12.8 10.6 18.1 15.6 
PERFECT MR. SUNSHINE — us ют 
ABC TV lice (RXS0) (RXSD) (R) 
AVERAGE AUDIENCE { 9,280 8,160 11,420 9,960 
(Households (000) & %) 10.8 9.5 13.3  12.4* 14:9* 11.6 111" 12.1* 
SHARE OF AUDIENCE % 21 18 23 22 * 24 * 21 20 * 23 * 
W AVG AUD. BY 4 HR. X 10.7 10.9 Ша — d.6 — 1138 13.0 14.5. 14.00. 10.8" 11.8 |de.4. уз 
TOTAL AUDIENCE { 14,690 ie 250 11,080 
Е (Households (000) & %) 17.1 12.9 
CBS TV [вой vovAGE, CHARLIE Brown | Es] CBS NEWS SP:ATLANTIC CITY 
AVERAGE AUDIENCE " 7,730 6,100 7,650 
K Households (000) & %) 9.0 В.5* 9.1* 9.3% 7.1 8.9 В.9* 8.8* 
SHARE OF AUDIENCE % 17 17 * 17 * 16 * 12 16 16 * ir^ 
AVG. AUD. BY М НЕ. % 8.5 8.5 9.1 9.2 9.698 6.9 6,7 ^ (7.5 8.9 9.0 8.9 8.6 
——M——MÓÓÓ— ———— — C S 5 53 —À ss 8:6 
1 TOTAL AUDIENCE 16,060 13,140 14,430 18,040 
(Households (000) & %) ( 18.7 15.3 16.8 21.0 
<— HIGHWAY TO HEAVEN ——— GIMME A BREAK — YOU AGAIN ? 
N BC TV (RX50) (в) (R) 
AVERAGE AUDIENCE 11,600 11,080 12,110 12,970 
(Households (000) & %) { 13.5 12.0% 15.1* 12.9 14.1 15.1  15.6* 14.6* 
SHARE OF AUDIENCE % 26 24 * 28 ^. 03 24 28 28 * 28 * 
AVG. AUD. BY X, HR. % iL а.а 15:2 14.9 3225781312 13.5 14.0 | 5.7: 15.5 149 14.3 
m - — 
TOTAL AUDIENCE " 14,600 15,380 19,070 15,030 
(Households (000) & 96) 17.0 17,9 22.9 17.5 
PERFECT — — MACGYVER —— n -— Tha t — 
ABC TV STRANGERS (RXS0) (0) 
(R) 
AVERAGE AUDIENCE 13,920 10,570 
чет (000) & %) ( í 16:2 15:5% 17-09 42.9. 142107" 12155 
f SHARE OF AUDIENCE % 27 28 27 * n. e 22 * 24 * 
W Ave AUD. BY W HR. % 12.9 15.0 15:0 159 17:2 16.95 125 11:901123 126 
TOTAL AUDIENCE 21,990 
Ë — qtouseholds (000) & %) ( En 
SPECIAL MOVIE PRSRT WED DO. 
AVERAGE AUDIENCE 9,790 À ox 10.9* 
k і "gud И ETOILE ONE ux 
s ' 
AVG. AUD. BY & HR. % EE RE 11.1 DNO] AU $0. S 4 OU 11.9 105 


j m { 
Ium — ES E и Ж Ж пл cs 


WAJOR LEAGUE BASEBALL-WED 
NBC TV $ : 


AVERAGE AUDIENCE 8,250 


већа: 9.6 9:1* 9719 9.0* 9.1* 10.0* 10.5* 
O SHARE Or AUDIENCE * A 197 * Hi * E x: Ё ists S aN jets du 
AVG. AUD. BY '& HR. % . 5 5 E 


EVE. WED. AUG.20, 1986 


"i Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.THU. AUG.14, 1986 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY V HR. 


TOTAL AUDIENCE 
(Households (000) & 96) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE ОР AUDIENCE 
AVG. AUD. BY V, HR. 


= x= m m x 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE 0F AUDIENCE 
AVG. AUD. BY У HR. 


TOTAL AUDIENCE 
(Households (000) & 96) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY % HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


ю к m m = 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY % HR. 


TV HOUSEHOLDS USING TV WK. 1 
WK. 2 


U.S. TV Households: 85,900,000 


(See Def. 1) 


A-9 


( 


í 


% 
% 


{ 


{ 


% 
% 


{ 


{ 


% 
* 


( 


* 
* 


( 


{ 


x 
x 


{ 


{ 


* 
* 


45.7 46.5 |4 50.0 [5 54.7 57.6 | 57.5 
49.7 50.8 |5 $4.3 |55 56.7 57.8 | 58.6 


8:00 à 8:15 8:30 8:45 9:00 9:15 9:45 10:00 :0:15 10:30 10:45 


8,070 6,960 16,490 
9.4 8.1 19.2 
а RIPLEY'S BELIEVE IT-NOT — + DYNASTY (i: COLBYS us 20/20 —— 
(R) (R50) 
4,900 4,470 11,770 
5,7 5.4* 5.9* 522 4.4* 5:99 13,77 1279: 14.6* 
11 41. * Ея 9 m 107*. 25 ood" ты 
5.7 5.0 6.1 5.8 4.2 4.6 5.4 6.4 i2.2 13.6 14.6 14.6 
10,570 12,280 11,680 
12.3 14.3 13.6 
———"!сЕ IS RIGHT s emm CRAZY LIKE А РОХ ——— +—— TRAPPER JOHN, N.D. —— 
(50) (R50) (а) 
7,650 8,680 8,590 
89 8.2* 9.6* 10.1 9.4* 10.8* 10.0  9.9* 10.0* 
17 16 * 18* 18 i * 1g я 18 It^ 19 * 
8.0 8.4 49.3 9.8 9.2.9.5 10.7. 10.9 AR 1628 . 10:0 
23,020 27,570 19,590 18,040 
26.8 32.1 22.8 21.0 
BILL COSBY 1 e FANILY TIES ———— CHEERS Cs CEL 4 ]— 
зной (8X 50) (RXS0) 
(n) 
19,840 19,760 17,440 13,230 
23.1 23.0  22.4* 23.5* 20.3 15.4 17.0* 13.8* 
45 42 41 * 41 085 28 30 * 26 * 
21.8 24.4 22.4 22.4 23.7 23.4 20.4 20.3 дл 16550: 14.4. 1 18.1 
ü — 
8,330 6,700 15,630 
9.7 7.8 18.2 
<— RIPLEY'S BELIEVE IT-NOT —  — DYNASTY 11: COLBYS — — 20/20 —— 
(R) (RXS0) 
5,330 4,210 10,650 
672 0.1 6.3* 49 а 5.2% 1274 mr 11.6* 
11 HI * 1198 8 8 9 23 24 * 23 
6.3 55 ANB 6.4 45 416 4:9 56 1226 13.3 11.8. 11.8 
9,280 12,710 11,170 
10.8 14.8 13.0 
— PRICE IS RIGHT —— «——— CRAZY LIKE A FOX ——  —— TRAPPER JOHN, W.D. — 
(s0) (AXSD) ся) 
6,610 9,790 8,160 
TA тї в.2* 11.4  10.6* 124% 9.5 9:3* 9.6* 
14 13 š 15 * 220 19 * er 18 17 * l9 * 
6.9 7.9, т.9 8.6 10.2 11.0 12.4 11.9 9.3 9.9" 19:3. 59:9 
24,910 22,160 20,010 18,980 16,320 
29.0 25.8 23.2 22.1 19.0 
BILL COSBY FAMILY TIES CHEERS NIGHT COURT <== HILL STREET BLUES —— 
SHOW (RY(50) (R) (R) (R) 
(R) 
21,900 20,010 17,879 16,660 11,080 
25.5 23.3 20.8 19.4 12495 13,2% 12.6* 


46 42 36 33 24 24 * 25 * 
24.3 26.7 23.2 23.3 20.9 20.7 19.2 19.5 13,6! 12.9) 10:6 — 12.7 


57.2 5 57.5 | 55.2 | 52.8 
59.1 5 54.T | 51.7 | 49.2 
For explanation of symbols, See page A. 


EVE.THU. AUG.21, 1986 


№1. Nieisen NATIONAL TV AUDIENCE ESTIMATES EVE.FRI. AUG.15, 1986 
7:15 7:30 7:45 8:00 8:15 8:30 8:45 c Е 4 9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE { 16,920 
еч тези e NFL PRE-SEASON FT 
z] BL 
CLEVELAND VS MIAMI 
ABC TV (8: 00-.; 11:04PM) 
AVERAGE AUDIENCE 6,440 
(Households (000) & %) T.S 6.57 T.0* T.2* 7.1* 8.3* 8.7* 
SHARE OF AUDIENCE % 16 15 * 16 * 15 * 14 * 16 * 17 * 
W л. AUD. BY Ww HR. X 6,7 319.39 ЧЫ т U ico: 1720 8719 1 8:62. 08:3. [Ө] 
E TOTAL AUDIENCE í 10,050 12,800 
(Households (600) & %) 11.7 14.9 
—— — TMILIGHT ZONE а е C8S FRIDAY NIGHT WIES ———— — 
CBS TV (RXSUS-50) THE PIRATE MOVIE 
E "5 
AVERAGE AUDIENCE í 6,700 6,100 
K (Housoboiós (000) & %) 7.8 7.5” 8.099 7.1 6.1* 6.9* T.8* 7.8* 
SHARE OF AUDIERCE % 17 it^ 17 © 14 13 € 14 * x 16 * 
AVG. AUD. BY М HR. * TOM т SENE 7.6 E CO 6.7 [7.0 Tf. 12.9) “O81000 17,6 
1 RAS. { 12149 115096 "i 
Heu: 2 ў й 
i т" —— А ТЕАИ — av —— 
NBC TV спу) 
AVERAGE AUDIERCE 9,020 13,230 11,850 
(Households (600) & %) 10.5 | 9.7* 11.9* 15.4  14.8* 16.07 13.8  13.9* 13.8* 
SHARE OF AUDIENCE % 23 22 * 24 = 091 En M sme Кар 27 * 28 * 
AVG. AUD. BY % HR. % 9.4 9.9 10.8 11.7 14.2 15.4 15.7 16.2 14.1 13.6 14.1 13.4 
- — — 
TOTAL AUDIENCE { 23,450 
(Households (000) & %) 27.3 
NFL PRE SEASON 
PIT 
AVERAGE AUDIENCE 8,590 
(Households (000) & %) 10.0 9.0* 9.9* 9.7* 9.3* 10.4* 11.3* 
SHARE OF AUDIENCE % 20 20 * 21 * 19 * 18 * 20 * 22 * 
W AVG. AUD. BY ú HR. % 9/0 80 198. 10-7 9.5 99 91 9.4 9.9: 30:99 11.3 31:3 
E TOTAL AUDIENCE í ао E 
Household: 4% Я à 
(Households (000) & %) e TWILIGHT ZONE — e CBS FRIDAY MIGHT MOVIES —— 
E CBS TV (RXSUS-5D) MISSING PIECESCR) 
8,250 
Niere ne f D EE т.179 9.6 9.0* 9.3* 9.9* 10.1* 
к ‹ SHARE OF AUDIENCE * 16 17 * 15 * 18 ir * 17 = 19 * 20 * 
AVG. AUD. BY V HR. % uv o e pud 8-7 (9.25 19/4 . 972 9.9 9.9 10.1 10.2 
2 TOTAL AUDIENCE { 14,280 18,040 14,170 
Households (000) ) 
{ s А т SAL vie ——ə ——u sJ 
NBC TV (RX S0) (RXS0) 
9,110 13,140 10,480 
а cor 1 10.6 9.4* 11.7% 15.3  14.5* 16.1* 12.2  11.9* 12.4* 
SHARE OF AUDIENCE % ES p. * 29 * — 29 27 * 30 * 24 23 * 24 * 
AVG. AUD. BY М HR. % BE SER 34.0.7 15:07. 16:0 Nie. Пиш 22:08 1224 12-5 
унш ые ж; 5 ESIEHEX: ЕЕЕ 
U.S. TV Households: 85,900,000 For explanation ої symbols, See page А. 
Kc EVE.FRI. AUG.22, 1986 


^it Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. AUG.16, 1986 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 :0:15 10:30 10:45 


TOTAL AUDIENCE { 15,380 11,770 
(Households (000) & %) 17.9 
A c SATURDAY NIGHT MOVIE ——— 
^ 
ABC TV xdi od 
AVERAGE AUDIENCE { 7,996 
19 * 18 * 21 * 21 * 
W лс. AUD. BY V HR. % 8.2 07:8 E822 “ss 10938) 1013 20:7 1 10;9 
Е Н, Í "P 
d 17.9 
PL ——— C8S SATURDAY NIGHT EOVIE. ——F ————————— 
E CBS TV 3E 5-0.В (а) 
IE Ly ( 4,470 6,790 
louseholds 5. 1 .8* .3* ‚3* .2* .9* 
K SHARE OF AUDIENCE % i тей iss E do IN (or 
AVG. AUD. BY « HR. % EL 5,50 éh TE 5.4981 s.20 s.s: 18:0 8.91. 5.01 „теб 820 
1 TOTAL AUDIENCE ( 9,280 10,050 19,670 
(Households (000) & 9) 10.8 11.7 22.9 
FACTS OF LIFE 227 NFL PRE SEASON FTBL-MBC 
N BG TV ыр DALLAS VS LOS ANGELES RAIDERS 
AVERAGE AUDIENCE 7,560 8,250 8,250 
(Households (000) & %) { 8.8 9.6 9.6 8.9* 9.7* 11.0* 10.3* 
SHARE OF AUDIENCE % 20 21 21 19 * 20 * 22 * 20 * 
AVG. AUD. BY У HR. % 8.0 96 9.3 9.8 es 7 9.0 à 79.5. 9.9 l. 111 10:5 100 
— = » = — 
MAR MM, 6 - í 6,360 6,440 14,860 
7.4 7.5 17:3 
ЕР RENT BENSON — ABC SATURDAY NIGHT NOVIE —————————* 
ABC TV STROKES (RX50) DARK MANSIONS 
(A) (50) 
AVERAGE AUDIENCE 
(Households (000) & X) E s jo X Е 9.7* 11.1* 11.6* 
SHARE OF AUDIENCE % 14 13 20 — 16* 18 * 22 * 23 * 
W AVG. AUD. BYM HR. % 6.3 (6.2 [eo вт Sa HS 94 9:9 ио ii2 are 1L5 
E TOTAL AUDIENCE { 8,250 21,560 
(Households (000) & %) 9.6 25.1 
NFL PRE-SEASON FOOTBALL 
5р . ICAGO BEARS 
E CBS TV (93:00-12:26) 
AVERAGE AUDIENCE 5,580 8,590 
(Households (000) & %) ( 6.5 6.1* 6.9* 10.0 6.3 9.3* 10.0* 10.1* 
K SHARE OF AUDIENCE % 14 14 * 15 * 21 17 * 18 * 20 * 20 * 
AVG. AUD. BY W HR. * 5:9] 8.2. 6.9. 6.9 8.1] 8.5 9.3 9.2 9.9 10.1 10.3 9.9 
2 11,340 12,280 16,410 13,140 13,140 
(Households (000) & %) 13.2 14.3 19.1 15.3 15.3 
FACTS OF LIFE 22 GOLDEN GIRLS ——— — WINTER —— 
N BC TV a (0x50) са) (R) 
AVERAGE AUDIENCE { 9,280 10,740 13,920 11,510 9,110 
(Households (000) & %) 10.8 12.5 16.2 13.4 10.6  10.1* 11.0* 
SHARE OF AUDIENCE % 24 26 31 25 21 20 * 227% 
AVG. AUD. BY У НА. % 10.4 11.3 11.9 13.2 15.7 16.7 13.9 13.0 10.2 10.1 10.8 11.2 


(Ses Def. D 
U.S. TV Households: 85,900,000 For ишы of symbols, See page А. 


A-15 EVE.SAT. AUG.23, 1986 


ai Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. AUG.16, 1986 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 


TOTAL AUDIENCE f 2,490 
(Households (000) & %) 2.9 
ABc 
ABC TV 8 
БАТ. 
AVERAGE AUDIENCE 2,410 
(Weeseholds (000) & %) .8 
SNARE OF AUDIENCE % 7 
W лк. AUD. BY W RR. % 2.8 
TOTAL AUDIENCE — f 
Е (nesseholds (000) & %) 
AVERAGE AUDIENCE 
K (Messqholds (000) & 95) 
SHARE OF AUDIENCE % | 
AVG. AUD. BY ë HR. % 
l тота. aumience { 6,960 
(Hessehokds (000) & %) à 8.1 
RFL PRE SEASON FTBL-NEC e SATURDAY HIGHT — ——— 
K BC TV DALLAS VS 106 ANGELES RAIDERS (1:00-2: 18AP) 
P con (SUSTAINING 2:18-2:304M) 
AVERAGE AUDIENCE ( 3,350 
(Hovesholds (000) 2 90) 10.2* 9.3* 7.9* 3.9 4.8* 3.7* 2.8* 
SHARE OF AUDIENCE % 21 * 22 * 21 * 20 21 * 20 * 19 * 
AVG. AUD. BY К HR. % 10.4 10.0 9.9 8.7 Бат. 3 415. М.О 5305 2:90 226 
- , ü xm -— 
TOTAL AUDIENCE 
(Households (000) & %) { E 
ABC TV uU 
AVERAGE AUDIENCE LM | 
(Households (000) & %) 3.2 
SHARE OF AUDIENCE % Д 
W лс. AUD. BY НЕ. % 3.2 Р | 
TOTAL AUDIENCE — ( 
Е (Households (000) & %) 
NFL PRE-SEASON FOOTBALL 
E CBS TV э. орзу Ө sts 
AVERAGE AUDIENCE 7 
К Households (000) & %) 10.3* 11.1" 10.9* 
SHARE OF AUDIENCE. % 22* 27 * 30 * 
AVG. AUD. BY '& HR. % 10.0 10.7 11.1 11.2 11.1 10.5 
2 "TOTAL AUDIENCE ( 10,390 t 
(Households (000) & %) 12.1. 
e SATURDAY vr —— 
N BC TV (l 010900) 
(SUSTAINING 12:49-1:00) 
AVERAGE AUDIENCE 5,410 
(Households (000) & %) 6.3 6.7" 6.3* 5.7* 
SHARE OF AUDIENCE. % 20 18 * 21 * 23 * 
AVG. AUD. BY У НА. % s. 66 erue зә. 5.1 


U.S. TV Houssholés: 85,900,000 For explanatien of symbols, See page А. 


m EVE.SAT. AUG.23, 1986- | 


А-16 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


EVE.SUN. АЏб. 17, 1986 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 :0:15 10:30 10:45 
TOTAL AUDIENCE í 15,200 20,530 
(Households (000) & %) 17.7 23.9 
пм MOVIE o ——X ABC SUNDAY NIGHT MOVIE —— 
ABC TV ne эй TIRE ne пе опеке 
AVERAGE AUDIENCE { 7,820 11,000 
(Households (000) & %) 9u 707” 9.0* 9.6* 9.9* 12.8  11.3* 12.3* 12.9* 13.0* 
SHARE OF AUDIENCE % 18 17 * 19 * 19 * Ja 23 20 * 21 * 22 * 23 * 
W лус. AUD. BY & HR. % 1.5 8.0 9199 от 9.2 |10.0 96 10.2 1170 11.6. 12.0. 12.5. 12.9 — 13.0  1l2.7 13.3 
TOTAL AUDIENCE { 17,350 19,160 25,000 
Е (Nouseholds (000) & %) 20.2 22.3 29.1 
CBS TV — 60 MINUTES M e—— MURDER, SHE WROTE —— 
E (8X0) 
AVERAGE AUDIENCE í 12,540 14,860 15,200 
K (Households (000) à %) 14.6  13.9* 15.3* 17.3  17.0* ir.6*) 17.7290 115.25 AT.T* 19.3* 18.4* 
SHARE OF AUDIENCE * 31 30 ^ 31 * 33 33 * 32 * 31 27 Ё MO * 33 * 93 * 
AVG. AUD. BY & HR. % 13.2 14.6 15.1 15.5 16.8 17.3 17.7 17.5 14.5 15.9 17.2 18.2 19.3 19.3 19.1 17.8 
1 TOTAL AUDIENCE í 6,610 6,610 10,050 16,060 
(Househelés (000) & %) 7.7 T.T 11.7 18.7 
SILVER SPOONS PUNKY BREWSTER < — DALTON'S-CODE OF VENGENCE => e NBC SUNDAY NIGHT MOVIE —— 
K BC TV са) (R) (RX$0) PHOBIA 
AVERAGE AUDIENCE 5,500 5,760 6,960 8,590 
(Heuseholés (000) & %) { 6.4 6.7 „Ба WME 8.7* 10.0  9.9* 10.1* 9.9* 10.2* 
SHARE OF AUDIENCE. % 14 14 15 14 * 16* 18 17 * 17. lr 18 * 
AVG. AUD. BY М HR. % 5.9 68 67 6.8 т.з (7.6 8.5 9.0 9.9 9.9 10.0 10.2 10.0 9.8 10.1 10.2 
— — — — "- 
TOTAL AUDIENCE 
12,460 21,820 
(Households (000) & %) ( 14.5 25.4 
DISNEY SUNDAY NOVI E ——— —— c SUNDAY NIGHT MOVIE 
ABC TV LOVE LEADS THE MAY(R) WHO LOVED ME(R) 
(sp (9:00-. end 
AVERAGE AUDIENCE 
6,530 11,510 
Колома api rana I ле 6.8% 8.8* 9.4* 13.4 11,9% 13.3* 13.9* 14.1* 
W AVG AUD. BY V HR. % 15 12 14 17 * 1705 25 21 * 23 * 25 * 26 * 
ша i 5:8. 15,83 64а 7.1 5.0 86. Өз Ө 52 МШЕ 12:9 19:0 BA 19:9 39.8.3 13:9. 14:8 
TOTAL AUDIENCE ( 18,900 20,440 23,280 
Ë (Households (000) & *) 22.0 23.8 27.1 
—  ——— 60 MINUTES —— е. MURDER, SHE WROTE ——ə> —— CBS SUNDAY MIGHT MOVIE —— 
E CBS TV (X50) TRACKDOWN: FINDING THE 
LM ic qd 
AVERAGE AUDIENCE { 13,570 16,150 15,380 
К (Households (000) & %) 15.8 14,3% 17.9* 18.8  18.1* 19.5* Ш7.9  17.1* 18.0* 18.9* 17.6* 
SHARE OF AUDIENCE % 34 32 * ST * “35 35 * se *'@ 2 31 * 31 * 34 * 33 * 
AVG. AUD. BY W HR. % 13.5 15.2 16.8 17.9 17.6 18.6 19.5 19.4 17.1 17.1 17.9 18.1 19.0 18.9 18.0 17.2 
2 т { 7,990 7,730 12,200 19,590 
(Households (000) & %) 9.3 9.0 14.2 22.5 
SILVER SPOONS PUNKY BREWSTER ——— DALTON'S-CODE OF VENGENCE — —— NBC SUNDAY NIGHT MOVIE 
NBC TV ILE (m (50) THE Юю! А) 
ku 
AVERAGE AUDIENCE í 6,180 6,610 8,590 9,880 
(Households (000) & %) 7.2 ТАТ 10.0 9.4* 10:7*9 B1.5 20 11.5* 19.2% 10.9* 11.2* 
SHARE OF AUDIENCE % 16 16 19 18 * 2048 21 21 * 20 * 19 * 21 * 
AVG. AUD. BY М HR. * 6.5 Той! (822) ӨШ S зо. 1л (11:4 О тв b 322500 30.024, (029.3. 10:818 10; 11.5 


U.S. TV Households: 85,900,000 


А-17 


Ғог Um of — See page A. 


EVE.SUN. AUG.24, 1986 


ки Nielsen NATIONAL TV AUDIENCE ESTIMATES 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 


EVE.SUN. AUG.17, 1986 


1:15 1:30 1:45 2:00 2:15 2:30 2:45 


TOTAL AUDIENCE — ( 2,150 
(Households (000) & %) 2.5 
ABC SUNDAY NIGHT WOVIE ABC WEEKEND 
ABC TV THE CHINA SYMOROBE(R) REPORT-SUN. 
nen n ma (12:09-12:244M) 
AVERAGE AUDIENCE Г 2,150 
(Households (000) & %) 14.1* 2.5 
SHARE OF AUDIENCE % 29 * 9 
TOTAL AUDIENCE 1 3,610 
E (Ctnouseholás (000) & %) 4.2 
CBS TV = 
E L 
AVERAGE AUDIENCE f 3,870 
K (Households (000) & %) 4.5 
SHARE OF AUDIENCE % 11 
AVG. AUD. BY W HR. % 4.5 
l Torat AUDIENCE { 1,370 
(Households (000) & 96) Eo 
G. 
N B с TV SPORTS MACHINE 
(11:30-11:4598) 
(SUSTAINING 11:45-12:004M) 
AVERAGE AUDIENCE  ( 1,290 
(Households (000) & %) 1:5 
SHARE OF AUDIENCE % 5 
AVG. AUD. BY М HR. % 1.5 
- — 
TOTAL AUDIENCE ifs 
(Households (000) & %) 1 T 
ABC SUNDAY NIGHT MOVIE мс 
WEEKEND. 
ABC TV ne 15 мо jg gem La 
AVERAGE AUDIENCE 1,370 
(Households (000) & %) 13.9* 1.6 
SHARE OF AUDIENCE ex ; 
W AVG. AUD. BYW HR. % зао 13.7 1.6 
i 7 
TOTAL AUDIENCE 1 3,610 
Е (households (000) & %) 4.2 
css 
CBS TV 4 
Е 0000 
AVERAGE AUDIENCE f 3,610 
Қ Households (000) & 9) 4.2 
SHARE OF AUDIENCE % — 10 
AVG. AUD. BYW MR. X — 4.2 
2 "TOTAL AUDIENCE f 1,030 
(Households (009) 2 %) 12 
@. MICHAELS. 
a SPORTS MACHINE 


NBC TV 


(susrA IMG 19:10-12:25) 
AVERAGE AUDIENCE 1,030 
(Households (000) & %) 12.7* 1.2 
SHARE OF AUDIENCE % 20 ^ 6 
AVG. AUD. BY & HR. % — 12,2 11.9 1.3 


TV HOUSEHOLDS USING TV WK. 1 
Sse Def. 1 WK. 2 


0.5. TV Households: 85,900,000 
ус SUNDAY NIGHT MOVIE,THE VERDICT(R), NBC,(9:0-11:25PM) 
A-19 


1.1 
37.2 | 32.2 27.5 | 24.5 | 21.3 [19.5 6.9 | 14.6 | 12.3 
37.9 | 29.4 24.5 | 20.9 | 17.9 | 15.9 13.7 12.2 | 10.4 


10.1 8 7 6 6.2 
9.3 7 6 5 5.3 
For explanation of symbols, See page А. 


EVE.SUN. AUG.24, 1986 Л 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. ^ AUG.11-15, 1986 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 :0:15 10:30 10:45 


TOTAL AUDIENCE 4,720 
(Household (000) & X) Ñ '8.5 e 


= 0000 WORNING, ANERICA-730 — ее 0000 MORNING, AMERICA-830 => 


^ : 
ABC TV (C0-00) (PARTICIPATING) (С0-0Р) (РАЛ ICIPATING) 
AVERAGE AUDIENCE 3,690 3,690 
(Households (000) & €) 1 4.3 4.3 
W SHARE OF AUDIENCE X 26 19 
AVG. AUD. BY М HR. % CR EAS W) E I НЕ "Чы OOE = Ж E EE ү 
TOTAL AUDIENCE 2,320 3,090 4,640 4,380 
E (шш (000 à) Ñ 2,7 *8.6 '5.4 5.1 
свз MORNING CBS BORNING 25,000 NEW CARD SHARKS 
E CBS TV NEWS 1 NEWS 2 Fist 
AVERAGE AUDIENCE 1,890 2,410 3,870 3,610 
K (Households (000) & %) ( 2.2 2.8 4.5 4.2 
SHARE OF AUDIENCE % 13 13 18 17 
AVG. AUD. BY '& HR. % DiE 2.3 2.6 2.8 4.3. 4.6 4.1 4.3 
1 тота AUDIENCE { 4,380 4,900 5,240 4,380 
(Households (000) & %) 5.1 5.7 6.1 5.1 
—— TODAY SHOU-1.30M —— — TODAY SHOW-8. 30AM —— FAMILY SALE OF THE 
N B C TV (С0-0Р) (PARTICIPATING) (co-op) (PARTICIPATING) TIES #-F CENTURY 
AVERAGE AUDIENCE { 3,350 ' _ 3,950 4,300 3,610 
(Households (000) & %) 3.9 4.6 5.0 4.2 
SHARE OF AUDIENCE % 24 21 20 17 
š AVG. AUD. BY И HR. - % j 4.0 3.9 4.5 4.8 ATA E38: E OA UR 
Ng з 
TL quesos би) 63) ` L WE s E 
<— 0000 BORNING, AMERICA-730 — «= GOOD MORNING, AMERICA-830 — 
ABC TV (C0-0P) (PARTICIPATING) (00-0) (PARTICIPATING) 
AVERAGE AUDIENCE 
(Households (000) & %) E oM Ado 
SHARE OF AUDIENCE % 24 20 
W лус. AUD. BY HR % O вз 474.7 
TOTAL AUDIENCE ( 2,830 3,090 4,550 4,470 
Е (Households (000) & %) 3.3 3.6 5.3 5.2 
CBS покию CBS MORNING $25,000 NEW CARD SHARKS 
E CBS TV RES 1 NEWS 2 а! 
AVERAGE AUDIENCE f- 2,150 2,410 3,780 3,610 
K (Householás (000) & %) 2.5 2.8 4.4 4.2 
SHARE OF AUDIENCE % 15 12 17 16 
AVG. AUD. BY У HR. % 2.5 2.5 2.] 2.9 aro p.e. MOI 1423 
2 "TOTAL AUDIENCE { 4,550 5,150 5,500 4,720 
(Households (000) & %) 5.3 6.0 6.4 5.5 
—— TODAY SHOW-].3044 —— — TODAY SuOW-$.3048 —— FAMILY SALE OF THE 
N BC TV (coo) (PARTICIPATING) (CO-0P) (PARTICIPATING) TIES M-F CENTURY 
AVERAGE AUDIENCE { 3,350 4,120 4,470 3,870 
(Households (000) & %) 3.9 4.8 5.2 4.5 
SHARE OF AUDIENCE % 23 21 20 17 


AVG. AUD. BY ⁄ HR. % 


3.8 4.0 4.8 4.9 
(See Def. 1) WK. 2 9.7 [11.8 15.2 17.2 |193 |210 |220 
U.S. TV Households: 85,900,000 For explanation of symbols, See page A. 


a-21 DAY MON.—FRI. AUG.18-22, 1986 


Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. AUG.11-15, 1986 


A-12 
1 A : : 1 E : 1:45 2:00 2:15 2:30 2:45 
ТІМЕ 11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 
8,590 8,680 
TOTAL AUDIENCE, f 2,660 2,320 з,090 sero is GH 
eaa us s pien. не LOVE RYAN'S HOPE LOVING — MU. w CHILDREN e P LIFE ТО LIVE —— 
ABC TV ОРАН ИСР AMERICAN STYLE 
6,530 6,790 
AVERAGE AUDIENCE ( 22080 1,890 2,580 3,350 NW. hA т. ni 
ҮСТ m E" 11 14 25 23 * 26 * 26 25 * 27 * 
pow ACE я 1 Ий ЬШ l f e R: в эз п е ео 
WW — Avc.AUD.BY 4 HR. € 25 24 22 2. i : $ 21 
60 7,900 9,960 8,250 ; 
TOTAL AUDIENCE f 6,3 EZ ;%60 250 240 
E реле en PAICE I8 PRICE 13 RIGHT 2 —— YoUMG AND THE RESTLESS —> e=- AS THE WORLD TURNS ——  CAPITOL 
p CBS TV E iu 
6,360 4,640 
AVERAGE AUDIENCE f 5,230 6,980 V w 8:01. S de uM 
ташу E Bt 31 31 * 30 * 24 23 * 24 * 18 
rdc rr w Dj u к< ТЕЛ. ТЕ q3E E cc UM Ne 
AVG. AUD. BY W HR. % — 5.9 66 7.9 8.3 j : Ix 
Е 2,410 7,820 4 
1 Тота AUDIENCE { 6,440 4,810 3,350 А 820 $30 
d SRM E SN bun pom SUPER PASSWORD — SEARCH FOR — e———— DAYS OF OUR LIVES = mmm ANOTHER WORLD —— 
pond TOBORROSI (50) 
NBC TV y 
ERAGI 5,410 4,120 2,830 2,060 6,100 E d A 
AVERAGE. AUDIENCE { 6 4.8 3.3 2.4 7.1 e.a T.4 ss [54 er 
о AUDIENCE * 25. 19 те e zt k Ts PS S isis р. 
P { : c a. š : E Е ; ; 
KO AUD.BY 4 HR. % 63 1 6:4 4.8. 49 | 3.27 3.4 


о x m m ж 


6.1 6.5 5.0 5.3 3 3.8 2.7 2.7 6.8 T.3 T.T T.T 5.4 5.2 5.6 5.6 
e grs der er es Tos Dez Tes Tes Ts Des Tt e Tos T T T 
GI 26.0 27.0 [27.5 28.6 29.4 31.0 31.1 0 9.4 9.8 


бү | — -æ 


TOTAL AUDIENCE 
Weis (00) 2x) Í 27860 2.227 "ә ү Pioa о 
LIFESTYLES-RICH DOUBLE TALK RYAR'S HOPE 10ViNG <— — ALL MY CHILDREN ——— en ONE LIFE TO LIVE —— 
ABC TV & БАШ-Ы-Р (50) 
M ANN [EH 1,890 2,920 3,690 6,790 6,700 j 
(un (00%) & %) 2.5 22 3.4 4.3 7.9 7.5* 8.9* 76  T.6* 8.1* 
SHARE OF AUDIENCE % * А * x 
MCA ar A D M 8 12 15 25 24 26 26 25 27 
AUD. 3 2.50999 2:51 Шаа 22 82 2355 dij 45 I1 — 8.0 8 
E S [уйке » ( 713 8,850 10;140 т.900 4,810 
louseholds. 8.3 10.3 . 2 5.6 
CBS TV PRICE IS PRICE IS RIGHT 2 e-— YOUNG AND THE RESTLESS —  ——— AS THE WORLD TURNS —— CAPITOL 
(sp) 
AVERAGE AUDIENCE í 5,930 7,560 7,470 6,270 4,380 
(Households (000) & %) 6.9 8.8 8.7  8.7* 8.9* 7.3 7.3* T.39* 5.1 
SHARE OF AUDIENCE % — 26 32 30 31 * 31* 24 23 * 24* 17 
AVG. AUD. BY W HR. % — 6.4 7.4 8.5 9.0 8.7 INA 8.9 8.8  T.4 [тз 7:3 0.0.2. SON C510 
TOTAL AUDIENCE 1 6,440 5,240 3,690 2,750 7,990 6,180 
(Households (000) & %) 7.5 6.1 4.3 3.2 9.3 7.2 
WHEEL OF SCRABBLE SUPER PASSWORD — SEARCH FOR — e-——— DAYS OF OUR LIVES e e AROTHER WORLD —— 
NBC TV FORTUNE тонот (50) 
AVERAGE AUDIENCE 5,410 4,380 3,180 2,320 6,360 4,720 
(Households (000) & %) 6.3 5.1 3.7 2.7 7.4.5. TRE Т.7* 5.5  5.3* 5.8* 
SHARE OF AUDIENCE ЖФ 24 19 13 9 24 23 * 24 * 18 17 * 19 * 


AVG. AUD. BY '& HR. * 


U.S. TV Households: 85,900,000 For explanation of symbols, See page A. 


DAY КОМ. РАІ. AUG.18-22, 1986 


Mu Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY oe š E: = T" 
: я a : : : 145° 6: š : : 
ТІМЕ 3:00 3:15 3:30 3:45 4:00 4:156 4:30 4:45 5:00 5:15 5:30 5 
9105 
TOTAL AUDIENCE 9,020 Д 
Я WORLD NEWS 
(saa qn кз) { ЕБИ HOSPITAL е (8) (OP) ——— д TONIGHT 
ABC TV je 
AVERAGE AUDIENCE 7,130 ? 
(Households (000) & Ж) 6.3 er s: 8 
SHARE OF AUDIENCE % 27 27 8/4; ат 
W AVG AUD. BY% HR. % 8.2 83 83 8.3 — 
TOTAL AUDIENCE { 6,870 2, 19 11.2 
E seb met" E-O шота LIGHT —— PRESS YOUR LUCK Yawa a 
|. Ж. 
E C B S TV (505-5050) 
8,070 
AVERAGE AUDIENCE f 5,420 J 1,720 307 
K Households (000) à N) 6.3 6.2" ва 2.0 3 
SHARE OF AUDIENCE % 20 20 * 20 ES 9.3 9.4 
AVG. AUD. BY € HR. % 6.2 63 64 6.4 2.0 : I 
1 5,240 11.4 
TOTAL AUDIENCE 1 
(Households (000) & 96) 1 6.1 BUT AMARA NBC NIGHTLY NEWS 
NBC TV 8,250 
AVERAGE AUDIENCE 4,040 9.6 
emen mre i d geo е Da 
AVG. AUD. BYM HR. % ат 46 47 4.9 
— 
TOTAL AUDIENCE 
(Heusebelds (020) & %) { 9:020 7 9,980 
— GENERAL HOSPITAL —— —— 
ABC TV Lr 
AVERAGE AUDIENCE 
мдын QU) £3) L pog T m 8,330 
SHARE OF AUDIENCE X 5-2 8-4 атр 2 
W AVG AUD. BYM HR * вз с gs 82 9.7. 9.8 
TOTAL AUDIENCE 1 7,040 1,890 10,220 
Ë (немде: (000) & %) 8.2 2.2 11.9 
. <— ——— GUIDING LIGHT —— PRESS YOUR LUCK CBS EVENING BEWS- 
E CBS TV ` td RATHER 
AVERAGE AUDIENCE f 5,580 1,460 8,680 
К бимен (000) & 39) 6.5  6.4* 6.5* 1.7 10.1 
SHARE OF AUDIENCE X — 21 21 = 21". (06 21 
AVG. AUD. BY & HR. % б.а 6.5 66 ба 17 1.8 10.1 10.2 
2 "TOTAL AUDIENCE { ®1% 9,790 
(Households (000) & Ж) 6.0 11.4 
NBC TV — SANTA BARBARA —— NBC NIGHTLY NEWS 
AVERAGE AUDIENCE Ү 3.870 8,420 
(Households (000) & %) 4.5 — 4.5* 4.5* 9.8 
SHARE OF AUDIENCE X — 15 15 = 15 * 21 
АУС. AUD. BY & HR. € 45 4.5 


4.5 4.6 9.8 9.8 
TV HOUSEHOLDS USING TV WK. 1 о [20.5 31.0 | 31.5 1 30.6 | 31.8 36.8 | 38.1 | 39.8 42 44 45 46.2 
Def. 1) WK 2 | з 30.8 31.4 30.9 32.4 38.2 39.2 40.8 43 45 46 47.7 

U.S. TV Households: 85,900,000 For explanation of symbols, See page A. 


a-25 DAY MON.-FRI. AUG.18-22, 1986 


Aw Nieisen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. AUG.16, 1986 


7:00 7:15 7:30 7:45 É - š : $ Š 9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE { 1,890 2,410 d Um 4120 3,260 
(Households (000) ) С 
ITTLE: PES m LAFF-A-LYMPICS EWOKS 
PIRK PARTNER ui LOONEY TUNES-1 LOONEY TUNE 
ABC TV (so) 
AVERAGE AUDIENCE 1,290 1,980 3,260 3,780 3,350 2,750 
OARE OF AUDIENCE % 15 16 20 20 16 13 
W AVG. AUD. вух HR. % ne Ë. Шо аа а [42 3 qv Ез 
E TOTAL AUDIENCE С 1,720 2,830 5,410 5.580 
н 000 ; З 
кйин aep а WUZILES BERENSTAIN О e— MUPPET BABIES а HONSTERS — «— — ROCK N WESTLING — 
(505-50) 
p CBS TV = 
3,440 
(Households (000). t "ue kv e T. 4.9* 4.0 4.0* 4.1* 
K SHARE OF AUDIENCE х 16 16 20 21* 19* 16  16* 16 * 
AVG. AUD. BY & HR. % ШЕ re. 25902.51 kaoni si а.з Да SIE E 
2,150 2,830 4,640 5,930 7,650 7,220 
1 NI AUDIENCE { 2:5 3.3 5.4 6.9 8.9 '8.4 
SRORKS GUI! BEARS SBURFS 1 SWURFS 11 SHURFS 111 IT'S. PUNKY 
NBC TV (зо) (50) rem BREWSTER 
AVERAGE AUDIENCE 1.650 AD у PO fw ер 
O SHARE OF AUDIENCE * 19 18 24 25 ae SA 7.4 
AVG. AUD. BY X ME. % 1.6 12:2 240 зо. 4.27 49] 25:5 1 600 дева a bi š 
— —À 
TOTAL AUDIENCE 
1; 1 š й : 
(Households (066) & €) Ù 22 24050 “g 5 Eu 4 aro 4 aro 
Pim Put LITTLES BUGS BUNAY, BUGS BURNV/ — LAFF-A-LYEPI 
ABC TY ) Mo NS LOONEY TONES а LOONEY ТО 2 2 wä 
AVERAGE AUDIENCE. f 1,290 1,720 3,350 4,300 3,780 3,690 
(Hesseholás (000) & %) 1.5 2.0 3.9 5.0 
SHARE OF AUDIENCE % ; : Š : Ton s 
Aut 14 13 20 23 19 17 
W Nav AUD. DY & HR. % 1o jus Beg 2 А ФА 51 
E ОТА. AUDIENCE { 2,150 2,660 5,070 5,580 
louseholds . " 5.9 6.5 
is ТЯ BERENSTAIN ——UPPET BABIES а UONSTERS —> —— ROCK N WRESTLING s 
E CBS j V "dd (805-50) 
AVERAGE AUDIENCE [ 1,720 2,150 3,180 3,350 
К «нонеро (000) & %) 2.0 2.5 3.7 3.4* 3.9* 3.9  4.0* 3.8* 
SHARE OF AUDIENCE % 19 16 18 17* 189 16 1 т» 15* 
Š AVG. AUD. BY ⁄4 HR. X ОШ 22 2.48819.5 48 5.2 зе ($2? 4014722. 03:998 їл. 23:901 53:7 
TOTAL AUDIENCE 2,060 3,610 5,410 5,580 6,700 6,440 
ооа (0) & ж) Ñ '2.4 4.2 6.3 6.5 7.8 7.5 
SNORKS GUMI BEARS SHURIS | SURFS 11 SEVRES 111 IT'S. PUNKY 
NBC TV (80) (50) (80) BREWSTER 
AVERAGE AUDIENCE 1,630 5,010 4,300 4,900 5,580 5,580 
(Moses (00) 8 3) Š 1.9 3.5 $.0 5.7 6.5 Es 
SHARE OF AUDIENCE % 18 22 8 26 RA 
AVG. AUD. BY М HR. % iie 2.2 (3.20 s.s z 5.6 


U.S. TV Households: Pa For explanation of symbols, See page A. 


а-7 DAY SAT. AUG.23, 1986 


^". Me/sen NATIONAL TV AUDIENCE ESTIMATES - ' DAY SAT. AUG.16, 1986 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 


TOTAL AUDIENCE 1 2,830 3,449 4120 4,850 
(Households (000) & €) SEXT SUPERPOWERS ABC WEEKEND =——— MIERICAN BANDSTAND —— 
ABC TV ADVENTURES TEAM SPECIALS 
(80) THE BOLLO CAPER 
AVERAGE AUDIENCE 2,410 2,580 3,610 2,410 3 
(Households (000) & 90) ( m 3.0 4.2 2.8 26 2 
SHARE OF AUDIENCE ЖФ 11 11 16 UB. 4 
W лив. AUD. BYM HR. % — 2.8 2.8 29 3.1 4.119 [2/32 Т X j j >= 
TOTAL AUDIENCE { 4,470 4,210 4,210 5,240 $т0 
Е Households (000) & %) 5.2 -— Юз ы m кые 
RICHIE RICH 
BS TV Ай. с “ш 
E C S (50) (50) 
AVERAGE AUDIENCE ( 3,690 3,440 3,440 3,950 
K Households (000) & %) 4.3 4.0 4.0 4.6 
SHARE OF AUDIENCE % 16 15 15 17 I 
AVG. AUD. BY & NR. X — 4.5 42 3.9 4.2 40 40 47 4. - 
4,470 13,74 
l TT AUDIENCE ( бао в 30 E 5.2 16.0 AER 
h 4 ; i Ё : . LEAGUE ВАЗ 
apad deal ALVIN AND THE KIDD VIDEO sR. T SPIDERMAN AND A UIS VS R.Y. Lid 
c 
N8C TV buie m Pert бейт TELECAST 
4,010 6,440 
AVERAGE AUDIENCE ( 5,930 4,900 248 EUM 4:9: ! ' 725 6.7* 
(Households (000) & %) 8.9 s i 16 18 125 23 * 
SHARE OF AUDIENCE X 26 22 M IU A ho pss ec |70 
AVG. AUD. BY X, HR. % 6.9 6.9 6.0 5.4 2.8 : j t 
- — 
TOTAL AUDIENCE 
(ones a 2:780 P эо 3,690 
DROIDS: SUPERPOWERS ABC WEEKEND ^ e——— AMERICAN BANDSTAND —— 
ABC TV ADVENTURES TEAM SPECIALS 
(50) Утин К seco 
AVERAGE AUDIENCE 
3, 3,260 3 š 
(Households (000) & %) í 5959 3.8 $e p о 2.9* 
SHARE OF AUDIENCE % — 3; Ке A 15 d s 
W AVG AUD. BY HR X у 35 зв зт 3.5 т [27 20 2.8 3.0 
TOTAL AUDIERCE {35% 2,150 2,830 4,210 
Е (Households (000) à %) 4.1 2.5 3.3 4.9 : 
RICHIE RICH DUNGEONS AND POLE POSITION PT 
CBS TV = ua ner d 
E i (50) 
AVERAGE AUDIENCE { 2370 1,890 2,410 3,350 
K (Households (000) & %) 3.2 2.2 2.8 3.9 
SHARE OF AUDIENCE % — 13 9 11 15 
AVG. AUD. BY % HR. % за 2.9 2.3 2.2 DNE 3.7 а.о 292.9, $929 18:2 
2 wm ТЕ T LES о  — 3030 ШО .1508 E P 3,950 12,890 
(Households (000) & %) 6.9 6.1 4.0 3.1 4.6 15.0 
ALVIN AND THE KIDO VIDEO WR. T SPIDERMAN AND (2) (3) 
NBC TV жг (50) FRIENDS cop) (0P) 
AVERAGE AUDIENCE { 4mo 4,470 2,750 2,750 3,690 5,500 
(Households (000) & %) 5.в 5.2 3.2 3:2 4.3 6.4 5.1* 
SHARE OF AUDIENCE X — 24 21 13 12 16 22 18 х 


AVG. AUD. BY % HR. * 5.9 5. 


8 5.2 5.2 з 3,1 3.2 3.2 4.2 4.3 4.6 5.6 
9 6 6.8 6 6.4 8 6 7.6 6.9 26.7 | 27.0 | 27.4 20.9 | 29.1 29.5 | 29.8 
25.7 26.6 27.6 28.0 28.3 27.9 27.4 28.2 
үр For explanation of symbols, See A. 
E PRE GAME,NBC,(2:00-2:16PM) (2)NBC MAJOR LEAGUE PRE GAME,NBC,(2:00-2:18PM) ни T€ 


A-29(3)NBC MAJOR LEAGUE BASEBALL,CALIFORNIA-BALTIMORE/CINCINNATI-CHGO CUBS,NBC,MULTI-SEGMENT TELECAST DAY SAT. AUG.23, 1986 


^» Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. AUG.16, 1986 


3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 5:00 5:15 5:30 5:45 6:00 6:15 6:30 6:45 


7,900 5,840 
Mast MT. Í "9.2 6.8 
Households (000) & Ж) i ABC WRLD NEWS 
( em ABC WIDE WORLD-SPORTS ЗАТ ——= вс нир NER 
АВС TV 4,550 
AVERAGE AUDIENCE [ ue» Ж, Am 4.8* 5.3 
(ME Or AUDIENCE X 13 п" 14 * 1à * 13 
8 5.2 БА 
W лус. AUD. BY & HR. * SS. 35 4d 49 48. 49 
5,580 
TOTALAUDIENCE — ( 6.5 
Е (Households (000) & 9€) CBS SAT. M 
y SCHIEFFER 
E CBS T 4,550 
AVERAGE AUDIENCE 3,260 5.3 
K Households (000) & %) { E se Зв. sw 5. 
SHARE OF AUDIENCE % 11 13 5.3. 53 
AVG. AUD. BY У HR. % — 3.2 3.5 3.9 4.0 с 3.9 
1 5,930 
TOTAL AUDIENCE — ( 6.9 
ишн (100) 6:30 ———— нс MAJOR LEAGUE BASEBALL тол P. 
ST. LOUIS VS М.Ү. METS š 
NBC TV EUNT E M == 
AVERAGE AUDIENCE Е, aad И uo» 4.2 5.9 
CARE OF AUDIENCE % 268 2 n L3. E К Ten вә 
; š rr M Я š 
AVG. AUD. BY У HR. % 7.9 8.1 8.1 8.2 8 7.6 8.0 8.2 2.1 1.8 
а a> 
TOTAL AUDIENCE í 10,220 6.01 
(Households (09) & %) 1 rris i 
MÀ MC. VIDE: RORLD-SPORTS SAT menm ABC WRLD MEUS 
ABC TV TONIGHT-SAT 
AVERAGE AUDIENCE Г 42210 T 
(Households (000) & Ж) 1 4.9  4.2* 4.7" 4.9* 5.6* ul 
SHARE OF AUDIEKCE % 15 14 = 15» 15» 16 * 15 
W vc. AUD. BY A MR. % 4.0 4.4 4.9 4.6 45 5.3 5.6 5.8 60 6, 
p TOTAL AUDIENCE г 9,110 6,790 
Ë (Households (000) & %) 10.6 7.9 
< РНН OF GOLF(SAT) |» —— CBS SPORTS SATURDAY m ch» Sr. upes- 
с CBS TV i 
AVERAGE AUDIENCE г 3,520 5,840 
K Households (00) à X). 1 3.6* 4.1* 4.1 3.9* 3.9* 4.2* 4.6* 6.8 
SHARE OF AUDIENCE % 12 * 14 ® 13 13 * 13 * 13 * 14 * 17 
AVG. AUD. BY W HR. % — 3.5 37 42 4.1 за 439 s. 05.8 1 Ша Јат 45 145 8.3 7.3 
2 TOTALAUDERCE { 7,560 
(Households (000) & %) 8.8 
NBC TV FDC шой LEAGUE BASEBALL ——————Ó ,ÚT—W— aoc тейт NEWS- 
И б 
ий SEDENT TELECAST 
AVERAGE AUDIENCE 6,360 
(Householós (000) & %) 6.0* 7.4* 7.0* 6.3" 8.3* 7.4 
SHARE OF AUDIENCE % 23 ^ 25 * 24 * 20 * 20 * 19 
AVG. AUD. BY % HR. % 6.6 7.1 1.4 7.8 тї 6.8 6.3 6.4 6.5 5.1 7.2 7.6 
s ЫД ЕЕ UR B: Ei pa Jet [52 [Ез B3 [52 [53 [83 [2] 
(8ә Def. 1) wx. 2 рао poe [ов `8 31.4 33.3 36.6 [37.5 [39:1 [405 


US, ТУ Households: 63,900 000 D У 
CIRLD CHMP/WOMEN'S GOLF SA,NBC,/5:47-6:000PM)(S) or explanation of symbols, See page 


m DAY SAT. AUG.23, 1986 


Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. AUG.17, 1986 


A-32 
TIME 7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE % 


AVG. AUD. BY '& HR. % 


TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY ⁄%w HR. 


TOTAL AUDIENCE 1 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 1 
(Households (000) & 96) 
SHARE OF AUDIENCE % 


w AVG. AUD. BY '& HR. % 
6,610 3,440 

TOTAL AUDIENCE { * - 40 
Е оа (000) š %) —— SUNDAY MORNING —— FACE THE NATION 
Е CBS TV E 

AVERAGE AUDIENCE ye m Де "m Iu Жэ 
K (Households (000) & 96) 28 18 : 22 * 20 * 14 

SHARE OF AUDIENCE % ж. PON RC 4.193 428. ka 325 
1 


LI Pl 


W AVG. AUD. BY 4 HR. % 

TOTAL AUDIENCE í 6,610 3,780 
Е — tovsehotás (000) & %) 7.7 4.4 

BS TV <— — арлу BORRING —— FACE THE NATION 

AVERAGE AUDIENCE Т 3,870 3,090 

K (конвае: (000) in 4.5 4.2* 4.T* 4.5* 3.6 
* 21 21* 22 * 19 * 15 

2 AVG. AUD. BY М HR. X B.s fa. aor M ats GR ORG ux 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY У HR. % 


TV HOUSEHOLDS USING TV WK. 1 5.6 6.8 7:9 9.8 [12.1 14.0 ]15.3 17.1 19.1 19.8 23.4 
(See Def. 1) WK. 2 7.0 9.4 11.1 13.0 14.5 15.9 17.6 18.9 20.8 21.6 24.7 
U.S. TV Househokis: 85,900,000 For explanation of symbols, See page A. 


4-33 DAY SUN. AUG.24, 1986 


DAY SUN. AUG.17, 1986 


юн 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


2 “ : : : :45 | 
11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:45 2:00 2:15 2:30 2 | 
TOTAL AUDIENCE { d 
(Households (000) & 96) THIS WEEK-DAYID BRINKLEY — 
AVERAGE AUDIENCE 2,580 p 
(Households (000) & %) { з RE Eo 
SHARE OF AUDIENCE % 11 2 AES 
W лус. AUD. BY % HR. % ru 2.8 р : 
E  (Houschokis (000) & %) 
AVERAGE AUDIERCE { 
K (Households (000) 2 %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY % HR. 96 
1 2,660 
TOTAL AUDIENCE í 3.1 
(Households (000) & %) WEET THE PRESS 
NBC TV 
2,150 
AVERAGE AUDIENCE ( 2.5 
(Households (009) & 96) 9 
SHARE OF AUDIENCE % и f: 
AVG. AUD. BY ú NR. % 
TOTAL AUDIENCE 
(Households (000) & 96) 1 Tas 
ABC TV e= THIS WEEK-DAVID BRINKLEY — 
AVERAGE AUDIENCE 
(Households (000) & %) Í 22580 2.8* 3.2* 
SHARE OF AUDIENCE % 12 Hue 13 * 
W AVG. AUD. BY HR % 26 2.9 3.3 3.0 
TOTAL AUDIENCE ( 3,780 9,020 
E (Households (000) & %) 4.4 10.5 
саз SPORTS CBS SPORTS SUNDAY SP ED 
E C B S TV ie SHIUMG а DIVING 
AVERAGE AUDIENCE y 2,830 3,870 
K Households (000) & %) * 3.3 4.5  3.6* 4.5* 
SHARE OF AUDIENCE % 12 15 13 * 16 * 
AVG. AUD. BY М HR. % L MEN 3.5 3.8 4.5 4.5 
2 TOTAL AUDIENCE ( 2,490 
(Households (000) & %) 2.9 
NBC TV MEET THE PRESS 
AVERAGE AUDIENCE ( 1,980 
(Households (000) & %) 2.3 
SHARE OF AUDIENCE % 9 
AVG. AUD. BY HR. % 2.48 2.2 
наре" Е HARA ERIEHIEHIER ЕИЕПЕНЕП 
ге ре NK 4 24.8 [26.0 [25.7 25.6 | 25.6 [26.3 W 25.5 | 26.0 | 27.6 29.4 о | 30:6 | 30.8 
U.S. TV Households: 85,900,000 For explanation of symbols, See page A. 
+" DAY SUN. AUG.24, 1986 | 
| 


юн Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. 3 a. 
TIME 3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 $ 5:15 5:30 5:45 6:00 6:15 6: : 
5,670 
TOTAL AUDIENCE { к ww 
а АВС 
(Households (000) ) TONIGHT-SUM 
ABC TV 4,720 
AVERAGE AUDIENCE { 5.5 
(Households (000) & %) 13 
SHARE OF AUDIENCE % 5.4 6.6 
W AVG. AUD. BY % HR. X "m 
E TOTAL AUDIENCE 10,480 
(Households (000) & %) INTERNATIONA ЛЕЕ: |] 85 СТТ NENS- 
aew - — uium s. шше ER 
AVERAGE AUDIENCE 3,090 5,070 52910 
6.6* 6.3 
к mas VV ET B EOM. rJ e 
TON 
AVG. AUD. СҮ М HR. % 33 заь s7 04:0 [ha 5:0 90 5.89] 55. 3 5.3 366.24) 56.3 1.6.9 5 
1 6.960 7,040 
TOTAL AUDIENCE 4,120 2 i m ы, 
(Houssholds (000) & %) U ira — —— SPORTSWORLD —— an 
NBC TV 5,930 
AVERAGE AUDIENCE { 2,410 ? 4 D 4.4* 4.7* 6.9 
еа. То r ЕТТ" E ав 
Р 4.9 . E 
AVG. AUD. BY HR. % 2.8 2.7 2.9 2.8 Aa, 5:051 Ona 
TOTAL AUDIENCE 
(Households (008) & %) { Do 
ABC WRLD NEWS 
ABC TV TON I GHT-SUN 
AVERAGE AUDIENCE 
(Households (800) & %) { эпо 
SHARE OF AUDIENCE % 14 
W AVG AUD. BY W HR % CONES 
TOTAL AUDIENCE { 6,610 
Ë нони: (000) & %) 7.7 
CBS EVENING NEWS- 
p CBS TV : Sint 
AVERAGE AUDIENCE ( $,500 5,500 
K жзне (000) 4 %) 8.1* 4.9* 6.4 5.0* 6.2* 6.9* 7.4* 6.4 
SHARE OF AUDIENCE % IT 4 18 15 * 18 * 19 * 207" 16 
AVG. AGD. BY V НЕ. % 5.2 ШИШ во 2з aM 5201 s.o NU 6.5 ев ве Шз 1 75 6.2 6.6 
2 TOTAL AUDIENCE ( 7,650 7,820 
(Households (000) & €) 8.9 9.1 
—— jas — nn TV NBC NIGHTLY NEWS- 
NBC TV $ 
AVERAGE AUDIENCE í 3,520 6,360 
(Households (600) & %) 4.1 3.8* 4,6* 3.8* 7.4 
SHARE OF AUDIENCE % 1 11 * 13 * » * 1, 
AVG. AUD. BY У НА. % 3.8 3.9 4.8 4.5 
TV HOUSEHOLDS USING TV WK. 1 37.5 39.0 [ 41.1 | 42.5 | 42.8 | 43.7 
See Def. 1 Wv. 2 35.8 37.9 Ñ 39.3 | 41.5 | 43.1 | 43.4 
V.S. ТУ Househokis: 85,900,086 For explanation of symbols, Ses раде A. 
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^38 Nielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


DAY WK TIME QUARTER 
NETWORK/PROGRAM (N.Y.T.) HOUR 


EVENING MONDAY 
ABC ABC MONDAY NIGHT BASEBALL 


HOUSEHOLDS 
00 —* 


20,010 23.3| 8,070 9.4 17 


vH 
ec 
oo 
83 
ys 
Ë 
r: 
w 
z 
È 
= 
о 


TIS 15% 


11:30 
15 
NEHSBRIEF -MON 1 8.05- 8.06PM 8.00] 6,440 7.5| 6,440 7.5 
АНУ Д 2 8.06- 8.07PM 8.00 
EVENING TUESDAY š 
ABC WHOS THE BOSS? 1 8.42- 9.12PM -GRID | 16,240 18.9 13,230 15.4 29 
А .0 30 
ABC MOONLIGHTING 1 9.12-10.120M GRID | 20,790 20.2 4,600 17-0, 2h |. 4 
NEWSBRIEF -TUE 2 9.58- 9.59PM 9.45 10,220 11.9|10,220 11.9 20 |11.9 
АЖАР Ern І 10.11-10.12PM 10.00 11,680 13.6 23 |13.6 
à 10,140 11.8 22 
ABC SPENSER: FOR HIRE 1 10.12-11.12PM GRID INE, Ж ө 
CBS REAGAN NEWS CONF.-ABC(SUS) 1 8.00- 8.42PM 8.00 
CBS REAGAN NEWS CONF.-CBS(SUS) 1 8.00- 8.41PM 8.00 
CBS REAGAN NEWS CONF.-NBC(SUS) 1 8.00- B.41PM 8.00 
CBS SIMON & SIMON 1 8.41- 9.41PM -GRID| 10,140 11.8| 6,870 8.0 15 
9.30 8:9* 16*| 8.9 
CBS MAGNUM, P.L. 1 9.41-10.41PM GRID | 13,660 15.9| 9,020 10.5 18 
10.30 11;8* 21*|11.8 
CBS EQUALIZER 1 10.41-11.41PM GRID | 14,090 16.4| 9,620 11.2 22 
11.00 11.6 
11:15 11.6* 23* [11.6 
11:30 11.4* 26* [11.4 
NBC А TEAM 1 8.41- 9.41PM -GRID| 12,800 14.9| 8,590 10.0 18 
9.30 11.6* 20*|11.6 
NBC HUNTER 1 9,41-10.41PM GRID | 17,180 20.0|11,680 13.6 24 
10.30 15:2* 27*[15.2 
NBC HUMAN ANIMAL 2(5) 110.41-11.41PM GRID | 18,550 21.6|13,400 15.6 31 
11.00 16. 
11:15 16.4* 32* [15.9 
E 11.30 14.3* 32* |14.3 
EVENING WEDNESDAY 
ABC ABC BUSINESS BRIEF-WED 8.50- 8.59РМ 8.45 | 7,470 8.7| 7,470 8.7 16 | 8.7 10,740 12.5|10,740 12.5 22 |12.5 
ABC ABC NEWSBRIEF -WED 1 9.57- 9.59PM 9.45 | 9,620 11.2| 8,930 10.4 18 |10.4 
2 9.50- 9.59PM 9.45 9,280 10.8| 9,280 10.8 19 [10.8 
CBS AMERICAN PORTRAIT -SUS(SUS) 1 8,53- 8.54PM — 8.45 
2 В.47- B.48PM 8.45 
2 8.58- В.59РМ 8.45 
NBC MAJOR LEAGUE BASEBALL-MED(S) — 2 8.14-11.34РМ -GRID 21,050 24.5| 8,250 9.6 18 
11.00 10.8 


CONT'D 


A-39 U.S. TV HOUSEHOLDS: 85,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


OTHER PROGRAMS 


A4 Nielsen NATIONAL TV AUDIENCE ESTIMATES 


TIME 


мк 
ги (N.Y.T) 


NETWORK/PROGRAM * 


EVENING WEDNESDAY -CONT'D 
NBC MAJOR LEAGUE BASEBALL-WED(S)-CONT'O EG 


NBC MAJOR LEAGUE PRE GAME-MWED(S) 2 8.00- 8.14PM -GRID 


EVENING THURSDAY 


NEWSBRIEF -THU 6,440 7.5| 6,440 7.5 
ABC ABC x 


9.58- 9.59PM 9.45 


EVENING FRIDAY 7 
ABC NFL PRE SEASON FTBL(S) 2 8.00-11.360M. JORO 10.1* 20* [10:0 
11:18 11:0* 25* [11:0 
11:30 x2 
= 6,920 19.7| 6, 
ABC NFL PRE-SEASON FTBL(S) 1 8.00-11.04PM -GRIO | 16, 
CBS AMERICAN PORTRAIT SUS(SUS) 8.58- 8.59PM 8.45 
TURD, 5,410 6.3| 5,410 6.3 13 
am CURE ATHE 2 8.58- 8.59PM 8.45 
ABG 1 9.08- 9.09PM 9.00 7.730 9.0| 7,730 9.0 17 
АВС ABC NEMSBRIEF-SAT. 9.58- 9.59PM 9.45 
CBS SPORTSBREAK-SAT 1 8.28- 8.29PM 8.15 | 4,980 5.8| 4,980 5.8 13 | 5.8 
2 8.58- 8.59РМ 8.45 6,270 7.3| 6,270 7.3 15 | 7.3 
CBS NEHSBREAK -SAT. 1 10.09-10.11РМ 10.00| 5,760 6.7| 5,670 6.6 13 | 6.6 
2 10:53-10.54РМ 10.45 7,820 9.1| 7,820 9.1 18 | 9.1 
NBC NBC NEWS DIGEST-SAT 8.58- 8.59PM 8.45 | 6,700 7.8| 6,700 7.8 17 | T.8 8,590 10.0| 8,590 10.0 20 |10.0 
EVENING SUNDAY 
ABC ABC SPORTS UPDATE-SUN l 9.28- 9.29PM 9.15 9,360 10.9| 9,360 10.9 19 [10.9 
2 9.27- 9.28PM 9.15 10,910 12.0|10,310 12.0 21 [12.0 
ABC ABC NENSBRIEF -SUN. 2 9.50- 9.51PM 9.45 10,480 12.2|10,480 12.2 21 [122 
1 10.03-10.04PM 10:00 | 10,140 11.8|10,140 11.8 20 |11.8 
CBS SPORTSBREAK -SUN 8.58- 8.59PM — 8.45 | 11,770 13.7|11,770 13.7 25 |13.7 13,060 15.2|13,060 15.2 28 [15.2 
CBS NEHSBREAK -SUN. 2 9.56- 9.59PM 9.45 11,600 13.5|11,600 13.5 24 |13.5 
l 10.08-10.09PM 10.00 12,630 14.7 |12,630 14.7 25 |14.7 
NBC NBC NENS DIGEST-SUN 8.58- 8.59PM  8.45| 6,610 7.7| 6,610 7.7 14 | r.7 7,390 8.6| 7,390 8.6 16 | 8.6 
NBC NBC NEWS DIGEST-2-SUN. 2 10.08-10.09PM 10.00 7,220 8.4| 7,220 8.4 15 | ва 
EVENING MONDAY -FRIDAY 
ABC ABC NEHS:NIGHTLINE , 11.30 | 4,980 5.8| 4,380 5.1 15 | s.7|TU-F 6,180 7.2| 4,900 5.7 16 | 6.3|TU-TH 
11:45 4:1|TU-F 5:2 TU-TH 
12:00 3:9 | M&TH 4:4 |TURTH 
ABC ABC NEMWS:NIGHTLINE-MO (B) 1 11,43-12.13AM 11.30] 4,040 4.7| 2,920 3.4 11 | 4.8|MON. 
11:45 3:4 мн: 
12:00 3:1 јмн: 
ABC ABC NEMS:NIGHTLINE FRI(B) 1 12.00-12.15AM 12.00] 2,830 3.3| 2,920 3.4 11 | s.4|FRI. 
ABC ABC NEWS:NISHTLINE МОВ) 2 12.08-12.38AM 12.00 3,440 4.0| 2,580 3.0 11 | 3.6 |MoN. 


A-4l U.S. TV HOUSEHOLDS: 85,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. "HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


А-42 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY-FRIDAY -CONT'D 
ABC ABC NELS:NIGHTLINE -MON(B)-CONT'D 


ABC ABC NEWS:NIGHTL INE - TU(B) 
ABC LIFESTYLES-RICH & FAM-12M 


ABC LIFESTYLES-RICH-MON- 12(B) 


ABC ABC NENS:NIGHTLINE -FR(B) 


CBS AMERICAN PORTRAIT 
CBS NEWSBREAK-M-F 
CBS CBS LATE NIGHT I 


CBS CBS LATE NIGHT II 


CBS CBS NEWS NIGHTHATCH- 1 


CBS CBS NENS NIGHTWATCH-2 


CBS CBS NEWS МІСНТИАТСН-3 


CONT'D 


A-43 U.S. TV HOUSEHOLDS: 85,900,000 


WK 


TIME 
(N.Y.T.) 


1 12.00-12.13AM 


> 


1 12.13-12.43AM 


2 12.20-12.50AM 


м 


VARIOUS TIMES 
2.00- 2.30AM 
2.30- 3.00AM 
3.00- 6.00AM 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


QUARTER 


OTHER PROGRAMS 


HOUR 


12.15 
12.30 
12.00 
12.00 
12.15 
12.30 
12.00 
12.15 
12.30 
12.15 
12.30 
12.45 
8.45 
9.30 
9.45 
10.30 
11.30 
11.45 


12.00 4.6|M-F 5. 
12.15 4.4* 18*| 4.3 |М-Ғ 4.9* 19*| 4. 
12.30 4.1|M-F 4.4* 21*| 4 
12.45 4.0* 19*| 3.8|M-F 

1.00 3.7|TUE. 

1.15 3.6* 22*| 3.3|TUE. 

12.30 2,830 3.3| 2,150 2.5 16 | 3.0|M-F 3,690 4.3| 2,830 3.3 19 | 3.7 |M-F 
12.45 2.7* 14*| 2.6 |MATHF 3.5* 18*| 3. 
1.00 2.4|M-F 3 
1.15 2.4* 16*| 2.4|M-F 3.2* 20*| 3 
1.30 2.6|TUE. 

1.45 2.4* 19*| 2.3|TUE. 

2.00 2.1* 21*| 2.1|TUE. 
(SUS) 

2.00 600 .7 520 6 7 ‚Т |MATHSU 940 1.1 770 S Pir 
2.15 -5 |MATHSU 
*GRID 940 1.1 860 1.0 14 M-THSU 1,200 1.4| 1,120 1.3 19 
2.30 1.1|M-THSU 1. 
2.45 1.0 |M-THSU 1. 
3.00 1,460 1.7 770 .9 19 | 1.1|M-THSU 1,460 1.7 860 1.0 21 | 1. 
3.15 1.1* 18*| 1.1|M-THSU 1.3* 22*| 1, 
3.30 1.0|M-THSU 1. 
3.45 1.0* 19*| 1.0|M-THSU 1.,0* 24*| 1. 
4.00 9|M-THSU 1. 
4.15 9* 20* 9 |M-THSU 1.0* 22*| 1; 
4.30 8 |M-THSU 1. 
4.45 8* 20* 9 |M-THSU n a a > 
5.00 -9 |M-THSU 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


OTHER PROGRAMS 


as Nielsen NATIONAL TV AUDIENCE ESTIMATES 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY -FRIDAY-CONT'D 
CBS CBS NEWS NIGHTWATCH-3-CONT'O 9. 


NBC NBC NEWS DIGEST-M-F ? 8.15 


rr 
LISTE 


8,850 10.3 


e= олоо 


NBC NBC NEWS DIGEST-2-M-F 10:30 


9,450 11.0| 5,580 9:120:10.6 6.9* 19* 


Sa 22* 
4.8* 22* 


3.9* 21* 
4.1 20 


NBC TONIGHT SHOW 11.45 


Su bool 


шш оооооо 


pp B5usdo- 


NBC DAVID LETTERMAN 1 12:45 


1.00 
1.15 
1.30 


NBC FRIDAY NIGHT VIDEOS 12.30- 2.00AM 12.30 6,530 7.6| 2,830 3.3 17 
12.45 4.9* 20* 


1.15 3.0* 16* 


1.45 1.9* 13* 
NBC DAVID LETTERMAN II > 1.00 3,090 3.6| 2,490 2.9 20 


= 
m 


= 
i-i 
m 


DDD C 
== m 


6,010 7.0| 3,260 3.8 19 
4.5* 19* 


; 3.9* 20* 


3.1* 19* 
M-TH 3,350 3.9| 2,750 3.2 20 


БАБАБЁ oo 


mTmmmmmm 
DDD 


wano oppo о Hri 


т 


m 


3.4 
3.1 
2.8 
5.5 
4.2 
3.4 
2.6 
2.0 
1.8 
3.5 
2.9 
2.7 
2.4 
1.8 


hhh37? 222222 ЕЕ 


кюю ш о I OUO O quo 
cococ 


DAY MONDAY-FRIDAY 

ABC ABC WORLD NEWS-MORN-615A 6.15- 6,30AM 6.15 1,200 1.4| 1,200 

ABC ABC WORLD NEWS-MORN-645A 6,45- 7,00AM 6.45 1,630 1.9| 1,550 

ABC ABC DAYTIME NEWSBRIEF -M-f ?.580- 2,59РМ 2.45 6,870 8.0| 6,870 8.0 27 
ABC PGA CHAMPIONSHIP-MON(5) 1 4,00- 5,54PM 4.00 8,590 10.0| 3,780 4.4 13 


MooB.o»»uwoobs 
- Ж. 4-1 
29999999111 
O m 
N o 
288 
юк 
оо о 
= 
о 
о 
о 
№ 
о 
№ 
о 
ю 
w 
3 
i 


> 
>л >ш оошо O m m 


A-45 U.S. TV HOUSEHOLDS: 85,900,000 VOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


OTHER PROGRAMS 


^46 Nielsen NATIONAL TV AUDIENCE ESTIMATES 


TOTAL AUDIENCE | AVERAGE AUDIENCE 


DAY WK TIME QUARTER 
NETWORK/PROGRAM * (N.Y.T) HOUR 
DAY MONDAY -FRIDAY-CONT'D 

CBS CBS EARLY MORNING NEWS 6.30- 7.00AM Ba 
11.57-11.59AM 11.45 


CBS NEWSBREAK-11.57 З 155 
CBS NEWSBREAK-3.44 red 


HOUSEHOLDS |HOUSEHOLDS SHARE 


1,200 1.4 


5,930 
4,810 


CBS AMERICAN TREASURY a - 4,810 
CBS AMERICAN TREASURY SUS(SUS) 3.58- 3.59PM 3.4 
CBS AMERICAN TREASURY -SUS(SUS) asao ad 
NBC NBC NEWS AT SUNRISE 6.30- 7.00M 6.30 
NBC NBC NEWS DIGEST-DAYTIME 2.57- 2.58PM 2.45 
DAY SATURDAY 
ABC ABC FUN FIT-8:25AM 8.25- 8.29M 8.15 
Ў 11.55-11.59AM 11.45 
ABC ABC FUN FIT-11:55AM m 
CBS IN THE NEWS- 8.26AM-SUS(SUS) saec rs 
CBS IN THE NEWS- 8.56AM-SUS(SUS) 8.56- 8.59AM 8.4 
CBS ASTRO MINUTE-11.26AM 11.26-11.29АМ 11.15 
CBS IN THE NEHS-11.56AM 11.56-11.59AM 11.45 | 3,870 4.5| 3,350 3.9 15 | 3.9 2,150 2.5| 1,890 2.2 9 | 2.2 
CBS IN THE NEWS-12.56PM 12.56-12.59PM 12.45 | 3,950 4.6| 3,520 4.1 15 | 4.1 3,350 3.9| 3,180 3.7 14 | 3.7 
NBC ONE TO GROW ON-8:28AM 8.28- 8.304M  B.15| 2,320 2.7| 2,230 2.6 23 | 2.6 2,580 3.0| 2,490 2.9 24 | 2.9 
NBC ONE TO GROW ON-8:58AM 8.58- 9.0044 8.45 | 3,010 3.5| 2,830 3.3 20 | 3.3 4,040 4.7| 3,780 4.4 26 |4.4 
МӘС ONE TO GROW ON-10:28AM 10.28-10.30АМ 10.15| 6,530 7.6| 6,180 7.2 29 | 7.2 5,500 6.4| 5,330 6.2 26 | 6.2 
NBC ONE TO GROW ON-11:28AM 11.28-11.30АМ 11.15 5,930 6.9| 5,840 6.8 26 | 6.8 4,980 5.8| 4,900 5.7 23 | 5.7 
МӘС ONE TO GRO ON-11:58AM 11.58-10.00NN 11.45 | 4,210 4.9| 4,120 4.8 18 | 4.8 4,470 5.2| 4,300 5.0 20 | 5.0 
NBC NBC MAJOR LEAGUE PRE GAME 1 2.00- 2.16PM -GRID 4,470 5.2| 4,210 4.9 18 
2 2.00- 2.18PM -GRID 3,950 4.6| 3,690 4.3 16 

2.15 4.9 4.7 
NBC NBC MAJOR LEAGUE BASEBALL 1 2.16- 5.19PM -GRID | 13,740 16.0| 6,440 7.5 25 is 

5.15 3.6* 11*| 3.6 

5:30 4:2 

5.45 4.0* 12*| 3:0 
NBC WRLD CHMP/WOMENS GOLF(B) 1 5.00- 5.47PM -GRID| 2,410 2.8| 1,550 1.8 5 

5.45 l^ S*[ 1.7 
DAY SUNDAY 
CBS FOR OUR TIMES(SUS) 6.00- 6.30AM 6.00 
CBS INTERNATIONAL GOLF-SUMS) | 4.00- 6.05PM GRID | 10,480 12.2| 5,070 5.9 16 zd 


A-47 U.S. TV HOUSEHOLDS: 85,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. "HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


